














 E-blast Requirements 2018 
 

 
An email tool for marketing + fast and wide dispersal of information, the e-blast is an 
option open to all members of the SDSA. Some non-members can also make use of this 
valuable resource. 
 
E-Blast Guidelines 
We currently use Mail Chimp as our e-mail marketing platform, which has brought 
about some changes in our guidelines and requirements  
 

1. Any member of the SDSA may request an e-blast regardless of membership 
level. The requested e-blast must be approved by members of the board. The 
approval is for appropriate content only. The requesting member is responsible for 
spelling and grammar as well as having all pertinent information such as contact 
info, addresses, time frames and any other necessary information. The board of 
the SDSA may reject any requested e-blast or may send the blast back for 
further refining or enhancement. Some e-blasts may be denied due to 
inappropriate content not in following with the SDSA charter, mission statement 
or non-political purpose. 
 

2. E-Blasts are billed at either the General Rate (for non-members) or the SDSA 
Member Rate. Contact the office for the rate that applies to you. The cost is the 
same regardless of the content of the blast. There is no discount for charity, multi 
use, personal events or such. SDSA committees sending information about their 
events are not charged. For your consideration blasts are the same price. The 
requestor will be billed upon receipt of a signed insertion order. Payment can be 
received following the blast, or can pay ahead of time.  

 
3. The format for the blast should be as follows; In order to optimize viewing across 

platforms (desktop, tablet and phone), we recommend graphics be no wider than 
600-800 pixels. MECHANICAL SPECIFICATIONS: .jpg + URL link (or links) + 
TEXT ONLY version of copy. Our system does not support pdf. You may have 
one link on the graphic, additional links in text above or below the graphic are 
allowed. For freeform HTML send in your email the HTML code to cut and paste 
into the program, see page 2 for HTML guidelines. For a text blast a word doc 
should be used. For rich text blasts small images or logos may be inserted. A link 
to the sender’s website or requested web site can be inserted. As the shape and 
size of each graphic will be different we impose no size restrictions but members 
should be aware we reserve the right to resize any image. We have found that 
800px works for consistent viewing on most screen resolutions and window sizes.  

 
4. All formats require a second plain text information version. 

 
5. Please reserve your space. There is no restriction as to how many e-blasts a 

member may send, though we do restrict how many we send out in a day. So 
even though someone may send an e-blast today it doesn’t mean that it will go 
out today or even the next as our queue is first come first served, as well as the 
time awaiting approval which could range from ½ hour to 24 hours. There is no 
lower pricing for quantity.  



 
6. The requesting member has the choice of which groups to send the blast. Our 

various membership levels are Decorator, Associate, Business, Retiree, Student, 
and Friend/VIP. We also have a Web Opt-In list that can be chosen as well. It is 
up to the requestor to decide who to send to, there is no change in charge 
regardless of how many or how few groups are mailed.  

 
7. To request an e-blast contact the SDSA office at 818 255 2425 or 

sdsa@setdecorators.com  
 

HTLM guidelines for SDSA e-blast program 
 

• All images must be hosted and referenced by absolute urls in your source code 
(i.e. <img src="http://www.mysite.com/logo_1.gif"> rather than <img 
src="/logo_1.gif">).  

• Your HTML source code file should not exceed 45KB.  
• Email width should be around 600px for consistent viewing on most screen 

resolutions and window sizes.  
• The use of HTML forms in your email message is not recommended; many email 

clients will not render forms correctly.  
• We recommend sticking to basic HTML and to avoid using scripting (JavaScript, 

Perl, etc), HTML frames, layering or absolute positioning. While suitable for 
browsers, most email clients have difficulty rendering or actively ignore these 
design elements.  

• CSS should be embedded in the BODY rather than the HEAD of your document. 
External CSS file references are not recommended. Many email clients will ignore 
external css references and any CSS in the HEAD section of an HTML email.  

• Do not place CSS styles directly in the BODY tag; some webmail clients will 
ignore body attributes/styles.  

• Background colors should be applied to container tables/divs, rather than the 
BODY.  

• Avoid using background images, as some email clients will not display them.  
• Do not rely on CSS inheritance. Write your CSS specifically (i.e. element#idname 

p {} as opposed to just p {}.  
• Text links need explicit inline styling to render as desired in most webmail clients.  
• Avoid commenting within the CSS, this could cause issues with webmail clients. 
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