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FORALL OF YOUR
PROCUCTION NEEDS

-

1

3 DUR GOAL S T0 BRING
" TOUR SROY [N ON TIME
g AND ON BUDGET

PROPERTY/DRAPERY - Phone 818.777.2784; FAX 818.866.1543  Hours 6 am to 5 pm

g GRAPHIC DESIGN & SIGN SHOP - Phone 818.777.2350; FAX 818.866.0209 « Hours 6 am to 5 pm 25
. HARDWARE - Phone 818.777.2075; FAX 818.866.1448 « Hours 6 am to 2:30 pm UNIV E;S AL
¥ SPECIAL EFFECTS EQUIPMENT RENTAL - Phone 818.777.2075; Pager 818.215.4316 « Hours 6 am to 5 pm \-/

STOCK UNITS - Phone 818.777.2481; FAX 818.866.1363 « Hours 6 am to 2:30 pm

UNIVERSAL
OPERATIONS GROUP

100 UNIVERSAL CITY BEBAZA - UNIVERSAL C | EALOY 608 1e8800.892.1979
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PrROUD SPONSOR OF THE
SET DECORATORS’ SOCIETY OF AMERICA

Largest Selection of
Floorcoverings in L.A.

Specializing in:
Old Fashioned Floors * Studio Tiles « Carpet
Stage Flooring « Cork * Carpet Runners « Hardwood Floors
Linoleum « Tiles * Vertical Blinds « Mini-Blinds

Serving the Entertainment Industry for 47 years.
We understand your needs and deliver promptly!

Linoleum City Inc.

5657 Santa Monica Blvd. * Hollywood, CA 90038

ph 323/469-0063 « fax 323/465-5866 - 1/800/559—(231”21;;
4
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BACARDI.

On behalf of BACARDI® U.S.A., Inc.
the

baddish

group

is pleased to recommend

for all of your prop, styling
and after party soiree needs.

Laura Baddish
The Baddish Group
36 West 38th Street
New York, NY 10018

212.221.7611

Ibaddish@aol.com

,."'..r' 4

ALL MARKS ARE REGISTERED TRADEMARKS OR TRADEMARKS OF THEIR RESPECTIVE OWNERS. ©2003 BACARDI U.S.A., INC., MIAMI, FL.
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EST. 1966

Wholesale Antiques & Reproductions
Sales & rentals to the trade

Charles & Charles is the design indusiry's foremost resource for European antiques & reproduction Furniture.
We have exclusively been serving Interior designers & Set Decorators across the United States & Worldwide since 1966
Ower 60,000 square feet of showroom & Garden display

5830 Rodeo Road Los Anpeles, CA 90016
Ph.310.559.0138 Fax 310.559.0824 E mail showroom@ charlesandcharles.com
Open Tuesday - Saturday 8am to S5pm
www.charlesandcharles.com
proud member of SDSA since 1994, [TDA & ASID

o
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BY APPOINTMENT
TO H.R.H. THE PRINCE OF WALES
SUPPLIERS OF ANTIQUE CARPETS

MANSOUR
LONDON - LOS ANGELES

M ANSOUR

LONDON « LOS ANGELES
With Mansour you can capture the distinct style you're searching for for your production design. Our antique and

contemporary reproductions can be presented to you at our showroom, or on-line. Visit us for a walk through.
We're easy to work with, professional, and have the largest collection of carpets and tapestries in the city.

Los Angeles [J 8600 Melrose Avenue [ California 90069 [I Telephone 310-652-9999
www.mansourrug.com
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The Hand Prop Room, L.P.

5700 Venice Boulevard, Las Angeles, CA 90019
tel; (323) 9311534 fax: (323) 9312145
el hprcaniaearthlink.net www hpecom
rentals: Tam —Tpm  remurns; Sam — Gpm

L.A.'s Premiere
Prop House

{rtigures & Silver Moo Signape

Elecironics Cstenn Pletre Framing
Are & Eightime Gallery dovwelre & Treosures

Dhecaralive Acoessovies Weapas, Past & Presenr

Sparts o Comping Geor Media & Press Gear

Mediced Amifgines Revearch & Expenfables

faramedic & Fireman Geor High-Tech Dressing

Nerticend Dvessing Crstom Mamfuctiirivg

Western & fndian Gear Lugpage, Past & Present

Crsfomt & Stock Groaphics Evhnic, Relfgions & Seasonal Progps
Wrvical Instruments & Accessories

Military Gear: Post & Presont HPR now features Cleared Artwork

Happy 10th Anniversary to SDSA

from vour friends ar HPR
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Eric Althoff writes for numerous publications, including SET DECOR, and frequently
works as a freelance editor. His behind-the-scenes knowledge of the entertainment
industry is enhanced by his occasional work as an assistant to independent location and
script departments, allowing him to continue work on his first novel.

Sybil Coffey SDSA studied set design at Carnegie-Mellon University and environmental
design at the Art Center College of Design. After working in theater in New York, she
moved to Los Angeles as a special effects fabricator, then graduated to set decorator.
SET DECOR indulges her interest in unusual, historic and endangered architecture and
its social significance, by highlighting its place in film and television history. Sybil, her hus-
band, and animal menagerie live in the Hermon area of Los Angeles.

Tim Colohan SDSA has been decorating for film and television since 1992. Prior to that
he did not know what a set decorator was. He had kept himself busy painting, selling
his artwork in galleries and working nights as a waiter, until the age of 40, when he dove
into film and TV work. Colohan has been practicing Zen meditation since 1985 and is a
Senior Dharma Teacher in the Kwan Um School of Zen. He has two children and lives
with his domestic partner in Los Feliz.

Shana Nys Dambrot is an independent art critic and author based in Los Angeles. Her
work is published in ARTWEEK, tema celeste, COAGULA, flavorpil.net and ONE
WORLD MAGAZINE. Currently, she is the Art Gallery Director at The Hand Prop Room,
where she grows to love set decorators more every day.

Nancy S Eaton received her BFA in Art History and Ceramics from Mass College of Art
and MHDA in the History Of Decorative Arts from the Cooper-Hewitt Museum/ Parsons
School of Design. After spending ten years in the museum world, she moved to LA in
1997 to become Curator of Collections for Textile Artifacts and Design Director for
Archive Edition Textiles.

When Florence Fellman SDSA isn’t set decorating she’s writing, or she’s thinking about
what she just wrote, or she’s thinking about what she’s just about to write. She’s a shin-
ing example of angst meets procrastination meets a deadline. She’s been a set decora-
tor since 1981 and currently, her company, Seashell Architectura, is covering everything
in the world in exotic seashells.

Ken Haber was a location manager for twenty-five years, for which his art background
and his photography played a very important role. He worked for such directors as
Adrian Lyne, Oliver Stone, and Ridley Scott. Three years ago, he transitioned into script
writing and serves as manager of the LA office of the Maryland Film Office. He is mar-
ried to Set Decorator Rosemary Brandenburg SDSA, and has shot many of her sets. He
frequently contributes photographs of both sets and events to SET DECOR.

Amy Vuckovich’s BFA in painting from the California Institute of the Arts and AFl Masters
Degree in production design led her into film work in 1985. Set decoration seems a nat-
ural fit. An SDSA member and frequent contributor to SET DECOR, she also serves as
an alternate for the Set Decorators Steering Committee of IATSE Local 44. She has been
married for ten years to a special-effects and prop-maker and has one son, age two, and
a cat of indeterminate age.

Christine Wilson provided the illustration for Tim Colohan’s article, “Zen and the Art of
Set Decoration.” Her art studio, Contemporary Art Rentals, has cleared original art-
work for lease, and she produces custom work. Her abstract paintings, commissioned
by Set Decorator KC Fox SDSA, appear on page 32 of this issue and in ARCHITEC-
TURAL DIGEST July issue’s cover photograph of the LEGALLY BLONDE 2 film set.
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What Inspires You?

JUTERON WEDT ING

Antiques & Decorative Arts

9310 Jefferson Blvd., Culver City, CA 90232

phone (310) 558.3031
fax (310) 558.4296
e-mail jwestinc@pachell.net
French Settee 19%c. & Austrian Chair early 20 c. & Monday-Friday 10am-5pm
American Georgian Mirror American Gambling Wheel 20®c. Weekend by Appointment Only

Individually chosen pieces from around the world for sale & rental.

s ) =
NeEﬁa Gbr rt:r-rJFFie' v over TN high quality ol paimiings in sfock and

thossands of recdy mode frames for vou to choose from. W also commizsion art works g5
weell ax cestom framming for vowr special need |

Hine m

13 Awtryy Irvive, CA D2618 Tod: 8004262360
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from the editors
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We are very pleased to bring you our largest issue yet, highlighting a cross-section of the
talent our members bring to the screen. The range of styles we encounter delights us: fanta-
sy and reality; urban, suburban and rural; every socioeconomic situation; a universe of cul-
tures, from high-rise to bungalow; mountains to seashore - every slice of life and death. Set
decorators educate, enhance, amuse and amaze, providing seamless surrounds for the actor
and the action.

We also celebrate the life of one of our founders, Set Decorator Kathe Klopp, a frequent
contributor over the ten years of this magazine. With her passing we have lost a gem who
loved her craft, and who expressed herself exquisitely about the work. Kathe helped articulate
for a difficult audience - our peers - what we do, its value, and why it needs to be honored and
protected. She started by writing definitions, hashing out in early SDSA committees just what
a set decorator does. She then moved on to a wider arena, representing us at the union level.
She discovered just how mysterious we are to many people, even our own colleagues.

Ours is a difficult craft to capture, because of its large scope, wide variety of responsibili-
ties from sublime design to eminent practicality, and especially because, like all flmmaking, it
is essentially collaborative. Kathe asked the hard questions: At what point does our work
begin and others’ stop? What about our role is unique and different within the group effort
that is flmmaking? What is the value of our craft? Kathe’s clarity of thought and generosity of
spirit helped make huge inroads in communication, especially within the film business itself.

SET DECOR magazine carries the work Kathe began to an even wider audience. We aim
beyond the designers and builders of sets for film and television, to those who shape the
entertainment industry as a whole, then on to the viewing public at large.

One thing that Kathe knew, and that we at SET DECOR know, is that we cannot claim full
credit for a single one of the images we present in these pages. As the set decorators, we
provide the decorative elements, the furniture, artwork, draperies, details - but the concepts
are a group effort. It is impossible to claim pure auteurship in our medium.

We are pleased to be able to share the credit for the beautiful work here in evidence. Our
colleagues are the art directors and production designers, painters, suppliers, set builders,
costume designers, set dressers, propmasters, greensmen, lighting technicians, makeup and
hair designers, grips, directors of photography, still photographers, editors, producers, stu-
dios, and of course, directors, writers and actors without whom there would be no reason to
create sets at all.

As you look at the photos and read the stories of the set decorators featured in this mag-
azine, we hope that you will not only appreciate our craft more highly, but also understand
more fully how we work with all of the artists listed above. Set decorators make things real.
The concepts may not be all ours, but the pulling it all together is. We often act as a vessel
for many different impulses from myriad creative inputs. We must channel this creativity and
energy into cohesive and logical sets, all within a budget and a schedule.

The results of all this perhaps mundane work can be sublime. Just turn the pages and see
for yourself.

Rosemary Brandenburg SDSA
Jan Bergstrom SDSA
Jan Pascale SDSA
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PRODUCTION DESIGN ar e AFI CONSERVATORY

Masters of Fine Arts Degree

Unique in the United States, the AFI Production Design program focuses on creating an environment — both visually and physically —
through a true collaboration process Production designers must have a keen understanding of the story in order to accomplish the dif-
ficult task of making the world on film seem real. Fellows in the program develop their design skills through classes, workshops and
practical set construction, using traditional drafting methods as well as computer-aided design equipment.

Noted Faculty members include Lawrence Paull (BLADE RUNNER, BACK TO THE FUTURE); Robert Boyle (NORTH BY NORTHWEST,
THE BIRDS); Polly Platt (THE LAST PICTURE SHOW, PAPER MOON); Harry Otto ( A.l., SAVING PRIVATE RYAN) and Lauren Polizzi
(JURASSIC PARK, X-FILES Series).

r
The program offers Masters of Fine Arts degrees in each of six flmmaking disciplines:

CINEMATOGRAPHY | DIRECTING | EDITING | PRODUCING | PRODUCTION DESIGN | SCREENWRITING

For more information:

www.AFl.com
323.856.7628

Application deadline
for Fall 2004:

January 5, 2004

American Film Institute - [
.
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Have you seen PSW lately? We've undergone a major renovation! We've increased our

inventory-by more than 25%, changed our management team, and implemented a new

inventory system that gets you in and out in minutes. And now we're adding another

16,000 sf of new inventory. Swing by and check us out! We're still located in the heart
h of the Hollywood media district.

PSW

915 North Citrus Avenue Los Angeles California 90038 Tel: 323 461 3371 Fax: 323 461 4571 www.pswprophouse.com

o




011-020_SDSA FALL 2003 9/7 9/10/03 7:26 AM Page 16 $

president’s report

“Every contact leaves a trace”.
y —Edmond Locard

When we lose one of you, our lives are diminished. Your presence is felt,
your contribution is appreciated.

Set decorators are fascinating people, intelligent scavenging artists that
tell stories with items that are often resourced from our valuable business members.
More and more, as | watch movies, television shows, commercials and music videos,
I marvel at the work that you do. | look at a production and | see each of you, set dec-
orators, business members, buyers and leads, are engineering amazing feats of magic.
I marvel at the hard work that goes into creating this magazine and also at the work
that inspires it.

At our general membership meeting, at the beautiful Old Pine Furnishings, | rattled
off a list of things we had done in the preceding weeks: the magazine, one liners, the
new DVD store on our website, letters to magazines concerning credits, ads in sever-
al publications, screenings, IMDB updates, addressing inappropriate credits on
Movies.com, the tour of Cathedral of Our Lady of the Angels, and the formation of an
Associate Member Committee. In public relations: the cover of ARCHITECTURAL
DIGEST featured KC Fox’s set of LEGALLY BLONDE 2; our publicity liaison, Jeff
Bowman, has conducted several seminars and met with the editor of the LA TIMES
Home section; Phil Hoffman has been developing the event, Reel Design, linking us to
TRADITIONAL HOME magazine; Denise Pizzini, with several volunteers, is curating the
Motion Picture Academy’s forthcoming exhibit; Jan Bergstrom has developed a
fundraising greeting card line, using art work by set decorators; thousands and thou-
sands of people visit our website every month.

In July, | met with members of our East Coast Chapter in NYC, at Newell Art
Gallery. We visited for several hours and | was happy to hear that some people were
unable to attend because they were working! Over the next few days, | visited with as
many East Coast Business Members as | possibly could, trying to put names with
faces, discovering the depth of our resources there.

The board of the SDSA does not want any of you to be left out, and we do every-
thing we can to deal with each of your issues. Please do what you can to help us help
you. As always, please support our business members and be kind to your crew.

—Daryn-Reid Goodall

from the chair

Sometimes we look back and sometimes we look forward. In the work we
do, there is research from the past to create something for the future.
Since it is our 10th anniversary this year we have been reflecting on our
past and how much it has changed our future. There are many people
who have given their time and energy to make the SDSA what it is today
and we thank them for all of their hard work. If you are involved in any of
our projects you know how much of a gift you are giving to the SDSA.

In the business of set decorating, we know how much time it takes to
do our jobs. For those who give their precious “spare time”, we couldn’t
be where we are without you. For those who reap the benefits of our group and have
not given some of your time, why not consider helping out on a committee to secure
our future?

—Ellen Brill

o
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James Rainbow, Designer
236 West 27th Street. Suite 702. New York, NY 10001.
Phone: 212.727.0478 E-mail: rainbows{@bestweb.net
w w w . rainbowsflowers.com
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Set Decorators are key members of
the design team for film, television,
and commercials. Once the sets are
built and painted, or the location
is chosen, the Set Decorator’s job
is to fill out the environment by
selecting furniture, drapery, light-
ing fixtures, art and other objects to
“dress the set”.

NEW SDSA MEMBERS

New Set Decorator Member
Brana Rosenfeld

New Associate Members

Brenna Giriffin
George Karnoff
Megan Malley
Doug Scott
Nathan Smith
Mike Walsh

New Business Members

Academy Tent & Canvas
American Garage

Antique Instruments of the Professions & Sciences

Architectural Archive
Architectural Digest
AW Rugs and Carpet
Richard Beltran Design
Chanfield
Environmental Graphics
Julie Komen Floral Design
Mansour Fine Rugs
Metropolitan West
Studio A Antiques
Wired
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THE CREATIVE PROCESS
Over the course of preparation and shooting, set decorators:

Meet with the Production Designer, Producer/Director and other filmmakers regarding
the design and decoration of the project

Break down the script, sets, and locations, organizing the objects to be acquired and
tasks to be accomplished

Research period and style, providing inspiration appropriate for each project

Analyze characters and “backstory” in order to layer the environments and bring them
to life

Oversee the dressing of the sets in preparation for shooting

“Open” each new set with the Director, making any adjustments needed

THE NITTY GRITTY
Set Decorators play a large role in day to day management. They also:

Negotiate and manage the Set Dressing budget

Shop for all set dressing needed: furniture, fabrics, decorative objects, industrial items,
lighting fixtures

Develop resources for all kinds of styles required: from rental houses to a world full of
eclectic collections

Are responsible for the design and fabrication of objects unavailable in the marketplace.
Organize alterations, painting, and aging. Work with illustrators, set designers, scenic
artists, sculptors, propmakers, metalsmiths, and specialty craftspersons

Hire and supervise Set Dressing crews. Assign daily tasks and review staff members’
work, including drapery persons, leadpersons, floral designers, buyers, and set dressers.

Set Decorators Society of America
A Unique Professional Network

The Set Decorators Society, founded in 1993, is the only national nonprofit organization
dedicated to the support of the past, present, and future of our profession. Members
include qualified Set Decorators of Motion Pictures and Television, including commer-
cials and music videos, as well as Business Members who provide furnishings, materi-
als, and professional services to our trade.

We offer fellowship and networking opportunities for set decorators, crew members,
and vendors within our craft, and a bridge to other design and technical professions in
the entertainment industry. For students and apprentices hoping to enter our field, we
have Associate and Student Memberships as well as internships and other education-
al opportunities.

Our many activities preserve the past, provide businesses with strategies for success,
and pave the way for an ever more professional group of Set Decorators in the future.

Activities

* Set Decor magazine

« Seminars and educational forums for small businesses

= Day with Set Decorators

= Set tours for students

 Internships

 Training Programs

* Guest speakers for schools, fundraising events, and classes
= Outreach to the community in support of like minded service organizations
* Marketplace: an annual trade show

* Website

= Archive of photographic records of sets

Support the SDSA, A 501-C Nonprofit Corporation

To support these ventures, we rely on membership dues, donations from Corporate
Sponsors, magazine advertising revenues, activity fees, and grants from those con-
cerned with small business development and educational support.

The SDSA is separate and apart from any labor union and the organization does not represent

Set Decorators in negotiations regarding wages or working conditions, leaving this function to our
local unions, including IATSE Local 44 in Los Angeles and Local 52 in New York.

o
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38,000 PROPS

...or... Panasonic (Model RL-
P3001) portable modular computer
with acoustic components ...or... Cherry
wood side/dining chair with square cut-outs is
reminiscent of Charles Rennie Mackintosh’ furniture
designs ...or... Dated Commodore “Educator”” computer monitor

with keyboard ...or...

...or... Futuristic brushed
aluminum control rack with LCD
computer monitor. Lites and switches.
Requires disc drive (supplied) that must be
loaded into computer for monitor to read signal
...or... “Barcelona” Chair by Ludwig Mies van der Rohe
has a bent, chromed flat steel frame with straps and buttoned

Ir... Futuristic hand prop with compact disc side installation ...or...

r... Etak miniature computer
onitor on chrome stand with
keyboard ...or... The “D.S. 4” Armchair
(1918) is Lattice-backed, lacquered wood
with a cane seat inset, and mother-of-pearl
square-shaped insets ...or... Fujitsu lap top computer
...or... Heywood-Wakefield steam-bent, modern armchair has a

light wood finish with a fabric seat ...or...

...or... 1950’s Coronado plastic
radio in brown case with mint green

front panel ...or...1990’s mini Daewoo
stereo system with wood grain sides ...or...
Table top fabricated electronic dna sampler. May
be used in varigis ways. Flashing and pulsing lites ...or...

with screen and digital readout ...or...

” Futuristic Dual Axis Robo-
designed by Modern Props

and seat. A is steel tube with
foot rest extensio .. LCD Hewlett-
Packard computer monitor .-G, “Paimo” chair
designed by Finnish architect/ designer Alvar Aalto

(1932) has a bent, laminated birch frame ...or

MODERN PROPS
Los Angeles = Vancouver
323.934.3000
www.modernprops.com
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I I s FURNISHINGS: All styles & Periods

FURNITURE & ACCESSORIES - RUGS: ORIENTAL & CONTEMPORARY - LIGHTING FIXTURES:
CHANDELIERS, LAMPS & FANS - PAINTINGS, PRINTS & FRAMING SERVICE - KITCHEN:
COOKWARE, CHINA, GLASSWARE & SMALL APPLIANCES - BABY & CHILDREN'S
FURNITURE & TOYS - DRAPERY: PERIOD THRU CONTEMPORARY & CUSTOM SERVICE -
LINENS: BED, BATH, TABLE DRESSING, PILLOWS & TAPESTRIES - UPHOLSTERY SERVICE
FOR STOCK & CUSTOM ORDERS

5857 Santa Monica Blvd., Los Angeles, CA 90038 323 466-8201

Fax: 461-3643
c. p’ TWO FURNISHINGS: Commercial

RESTAURANT: CHAIRS, TABLES, BOOTHS, KITCHEN EQUIPMENT, SMALLS, BARS,
BACKBARS, BAR STOOLS & BAR DRESSING - MARKET & STORE: COUNTERS, SHOWCASES,
MANNEQUINS & PRODUCT DRESSING - BANK COUNTERS, ATM MACHINES & TELLER
WINDOWS - VENDOR CARTS & VENDING MACHINES - PERIOD HOSPITAL, LAB EQUIPMENT
& DRESSING & WHEEL CHAIRS - GYM EQUIPMENT & LOCKERS - BEAUTY SALON &
BARBER SHOP - SEATING: THEATER, STADIUM, AUDITORIUM & WAITING ROOM

LECTERNS & TROPHIES - SIGNS: STREET, TRAFFIC CONTROL, BUILDING, PRODUCT & NEON

5755 Santa Monica Blvd., Los Angeles, CA 90038 323 466-8201
Fax: 461-3643

C.P. THREE

FURNISHINGS: Indoor/Outdoor

PATIO, POOL FURNITURE, UMBRELLAS, BARBECUES - WICKER & RATTAN FURNITURE
PLANTERS - WILD WEST: SALOON, CANTINA, RANCH, FARM, STABLE, BLACKSMITH &
FARM TOOLS - TENEMENT, HAUNTED HOUSE & ATTIC DRESSING - COMPLETE KITCHENS:
APPLIANCES & CABINETS - WAREHOUSE SHELVING & DOCK CRATES - WINE CELLAR,
BARRELS - WROUGHT IRON: RAILINGS, GATES, FENCING & GRILLES - GRAVE STONES &
COFFINS - FURNACES & STOVES - JAIL BUNK BEDS & WASH BASINS - MARINE PROPS
TOOLS - CARTS - GAS PUMPS & AUTO PARTS

1107 Bronson Ave., Los Angeles, CA 90038 323 466-8201

Fax: 467-7473
C.P. rour

OFFICE & WAITING ROOM FURNITURE & ACCESSORIES: ALL PERIODS - SCHOOL ROOM:
TEACHERS & STUDENT DESKS, BLACKBOARDS - COURTROOM: JUDGES BENCH, WITNESS
STAND, JURY BOX, RAILINGS & TABLES - LIBRARIES: LAW, SCHOOL & PUBLIC STACKS,
FILING CABINETS - COPY & FAX MACHINES, TELEPHONES - WALL DRESSINGS: PICTURES,
PLAQUES, DIPLOMAS & MAPS - COMPUTERS: MONITORS, CPU'S, KEYBOARDS, TAPE,
DISC & RACKS - TELEVISIONS, RADIOS, SOUND SYSTEMS - MUSICAL INSTRUMENTS,
MUSIC STANDS, SOUND MIXERS, DJ CONSOLE, PIANOS, ORGANS

FURNISHINGS: Office/Electronics

706 Cahuenga Blvd., Los Angeles, CA 90038 323 466-8201
Fax: 467-2749

Web: www.omegacinemaprops.com
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Happy 10th Anniversary to our friends at SDSA.

creative

Call For Your FREE Copy ' P
(818) 752-3200 handbook.

ECLECTIC A3 NONON

P R O P S

TRADESHOWS « PHOTOSHOOTS

FILM/TV = DISPLAY
HOLIDAY & THEME PARTIES

PREMIERES « LAUNCHES
AWARD CEREMONIES

FASHION SHOWS « DANCES

www.EclecticProps.com
PROPS 620 W26 ST NYC 212.645.8880
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MEDICAL"

FURNITURE | LABORATORY

Spellman Desk

7990 5AN FERMANDO ROAD ~5UM WALLEY, CA F1352
[B1&] S04-90F0 - FAR [B1B) S504-F38%

WWW A LPHAMEDPROPS.COM - E-MAIL RENTALSEALPHAMEDFROPS, COM
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ACADEMY OF TELEVISION ARTS AND SCIENCES

55th annual

emmy awards

® ATASINATAS

SDSA members sweep nominations for Outstanding Art Direction
in three of the four Emmy categories!

Set decorators and art directors are nominated together for the Emmy, the world's
most recognized symbol of excellence in the art and craft of television production.
Nominations are determined by members of the Art Directors/Set Decorators
Peer Group of the Academy of Television Arts and Sciences.

We are proud to acknowledge that of the seventeen set decorators nominated on
July 17th for the 55th Annual Primetime Emmy Awards, twelve were SDSA members.
In addition, one member was nominated for her work as a production designer.
Congratulations to all the nominees.

o

23
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emmy awards
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ATASINATAS

Outstanding Art Direction for a Multi-Camera Series

Friends The One In Barbados Parts1 &2 NBC
John Shaffner, Production Designer

Joe Stewart, Art Director

Greg Grande SDSA, Set Decorator

Sabrina, The Teenage Witch Sabrina in Wonderland WB
Scott Heineman, Production Designer
Julie Kaye Fanton SDSA, Set Decorator

That 70s Show The Battle Of Evermore Fox
Garvin Eddy, Production Designer
Tara Stephenson SDSA, Set Decorator

Will & Grace 24 NBC
Glenda Rovello, Art Director
Melinda Ritz SDSA, Set Decorator

FRIENDS

Photo by Danny Feld

24
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THE WEST WING

Photo by Fred Licht

Outstanding Art Direction for a Single-Camera Series

Alias Phase One ABC

Scott Chambliss, Production Designer
Cecele De Stefano, Art Director

Karen Manthey SDSA, Set Decorator

Sex And The City Plus One Is The Loneliest Number HBO
Jeremy Conway, Production Designer

Fredda Slavin, Art Director

Stephen Carter, Art Director

Karin Wiesel Holmes SDSA, Set Decorator

Photo by Rusty Lipscomb

SIX Six Feet Under The Opening HBO
FEET Suzuki Ingerslev, Production Designer
UNDER Philip Dagort, Art Director

Rusty Lipscomb SDSA, Set Decorator

The West Wing 20 Hours In America Parts1&2 NBC
Kenneth Hardy, Production Designer
Ellen Totleben SDSA, Set Decorator

Without A Trace Birthday Boy CBS
Aaron Osborne, Production Designer
Jeannie Gunn SDSA, Set Decorator

55th annual
emmy awardsl...a;

ATASINATAS 25

o
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Photo by Lisa Dare

SABRINA

Outstanding Art Direction For A Miniseries, Movie Or A Special

Hitler: The Rise Of Evil part1 CBS
Marek Dobrowolski, Production Designer
Martin Martinec, Art Director

Albrecht Konrad, Art Director

Karel Vanasek, Key Set Decorator

Live From Baghdad HBO

Richard Hoover, Production Designer
Matthew C. Jacobs, Art Director
Brian Kasch, Set Decorator

Meredith Willson’s The Music Man ABC
Stephen Hendrickson, Production Designer
Edward Bonutto, Art Director

Caroline George-Kohne, Set Decorator

Photo by Karin Weisel Holmes

SEX AND THE
My House In Umbria HBO CITY
Luciana Arrighi, Production Designer
Maria Cristina Onori, Art Director
Alessandra Querzola, Set Decorator WITHOUT

A

A TRACE

i

:i":!'!!!!ih

Napoleon Part2 A&E
Richard Cunin, Production Designer
Real Proulx, Set Decorator

55th annual
emmy awards

el
=

= ad

ATASINATAS

Photo courtesy of Warner Bros. Television
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55 )
th annual
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emmy awards \
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Outstanding Art Direction For A Variety Or Music Program e

75th Annual Academy Awards ABC
Roy Christopher, Production Designer
Greg Richman, Art Director

Tamlyn Wright, Art Director

Keaton Walker, Art Director

Cedric The Entertainer Presents #1 FOX
Bruce Ryan, Production Designer

James Yarnell, Art Director

Dwight Jackson SDSA, Set Decorator

The 45th Annual Grammy Awards CBS
Bob Keene, Production Designer

Brian Stonestreet, Art Director

Alex Fuller, Art Director

Griff Lambert, Art Director

MADtv #806 FOX

John Sabato, Production Designer

D Martyn Bookwalter, Art Director
Daryn-Reid Goodall SDSA, Set Decorator

Photo by Dan Morski

MADtv

27
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Set Decorators Soclety of America

Tha new website is up and running and getting lots of tratfic! Over 3,000 peopla visited the site in August and that
number is growing as the awareness of the site spreads.

Don't ba a wallllower! Help us keap tha site fresh and represant the whole membership. We need you to updats
vour listings and contribute articles & set photos. Let us know if you are doing something you are excited about
and we will try to feature you!

Meed help? Contact us at 1 bk f if you nead healp with your listing. Want to Help? Contact us
at websita fecormt if you want to contribute an article or want to be 8 part of the website commitiee.

| Hotoff the Set!

Welcoma to the wordd of ER, a world so real it
has gripped TV viewars for more than a decada...

' Close Up On

In SD5AS Educational Qutreach series Day with
Sat Decorators, prospective set dacorators onca
again mixed it up with seasoned...
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Select from over a thousand pieces of period
furniture and accessories including stereos,
TVs, lamps, rugs and art.

- €
e

As one of Americas largest
manufacturers of mid century furniture
we have multiples from two to 500!

Mon-Fri 8am-4pm or by appt.
2118 E. 7th Place Los Angeles
213-683-1963

Directions: 10 Fwy, exit Santa Fe North,
R.on 7th Place (between 7th & 8th St)

Just 6 minutes from the Staples Center

Also visit our new furniture showroom
at 7366 Beverly Blvd. 323-933-0383
Mon-Fri 10am-6pm < Sat 11am-6pm

o
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ARCHITECTURAL DIGEST Cover Story:

KC Fox’s Set Decoration for LEGALLY BLONDE 2

ARCHITECTURAL DIGEST gave recognition to the sophisticated  decoration credo expressed in the reigning national design maga-
and playful work of Set Decorator KC Fox SDSA and Production  zine...and a great photo of Fox and Stewart! Congratulations! =
Designer Missy Stewart for LEGALLY BLONDE 2: RED, WHITE &  Editors' note: See p 32 for further coverage.

BLONDE. One of their highly stylized sets graced the cover of the
magazine's July 2003 issue. The in-depth article, entitled Scene
Setting for Reese Witherspoon - Retro Rules on the Set of LEGAL-
LY BLONDE 2: RED, WHITE & BLONDE featured a multipage
photo-spread. Focusing on the emphasis of style in defining char-
acter, the coverage gives full credit and kudos to Fox and Stewart,
including a quote from the film’s director Charles Herman-Wurmfeld,
explaining "how profoundly people affect, and are affected by, their
environments." He goes on to point out that "architecture and dec-
oration have a special amplifying function: ideally they support or
define the character and the story at the same time." A basic set

photo by Missy Stewart

Cooper-Hewitt Museum Recognizes

Sandy Reynolds-Wasco SDSA

The following is from the Cooper-Hewitt National Design Museum
National Design Triennial Inside Design Now exhibition catalogue:

“A production designer for Hollywood films, David Wasco has visualized scripts for

such directors as Quentin Tarantino, David Mamet, and Wes Anderson, collabo-
The Smithsonian’s Cooper-Hewitt National rating with his wife, set decorator Sandy Reynolds-Wasco, who selects furnishings
Design Museum honored Set Decorator Sandy and objects with an equally unerring eye. To fashion the ancestral home of the real-
Reynolds-Wasco SDSA and her husband, ly weird family in THE ROYAL TENENBAUMS (2001), Wasco and director Wes
Production Designer David Wasco, with an And lected a derelict Harl b t that the W. tored and
installation of their sets from the feature film nderson selected a derelict Harlem brownstone that the Wascos restored an
THE ROYAL TENENBAUMS. As part of redressed. The result was a contemporary yet anachronistic world filled with the
the New York museum’s second triennial detritus of matriarch Etheline Tenenbaum, an anthropologist, and her adult chil-
exhibition, entitled Inside Design Now, the dren, all marooned in emotional adolescence. The daughter’s bedroom, an elegant
Wars]c_:os Wer? smdgl_ed out fgr t_hel/rduse of collection of masks, ballet slippers, and a single bed curtained off like a stage, dis-
architectural and interior design/decoration to plays traces of her youthful career as a playwright. The two sons’ rooms are a com-
visually define the psyche of a character. The di ¢ scientf : ; . d mi .
May/June issue of MET HOME magazine notes pendium o scientific contraptions, from microscopes and mice cages to antique
the Wascos' participation in the exhibition. anatomical models. One son retreats to an indoor tent that offers both a protec-

Editors’ note: See related article, p 34. tive, maternal environment and the potential for secret adventure.”

Let’s be
Fran k. TIME OUT NEW YORK (June 19-26) covered

Business Member Props for Today and Set

SDSA Business Member Modernica has been featured and referenced Decorator Diana White SDSA for their ability to re-
several times recently in national publications. The LA TIMES Sunday create the look of favorite television and film sets
Magazine quoted owner Frank Novak in their special set decor issue this for personal home interiors, emphasizing once
spring. (See SET DECOR Spring/Summer 2003.) DWELL magazine’s June again the radiating affect set decor has on the
2003 issue gave extensive coverage of Novak’s 1937 moderne home American decoration psyche.

and his dedication to the style, including the history and the current col-

lection from Modernica. The NY TIMES ran a favorable review of Novak’s Set Decorator Amy Vuckovich SDSA was singled
independent film BETTER HOUSEKEEPING, and mentioned Modernica out in the DALLAS MORNING NEWS (August 8)
as a source for Production Designer Jeannine Oppewal’s classic mid- for her work on the new television series THE
century home’s furnishings, in their July 31 article Thoroughbred MULLETS.

Modern. [
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Visit our website at www.abefurniture com
or email us at Fmillard@abefurniture. com

largest Selection
onthe WestCoast! .« o

m
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: ayal aly

300,000 sguare feet of inventory raniais

Wilh cwver 3000 deso ond fling cobinets ﬁ.nu.'l'.. Hon

wear 10,000 choirs of all firmes, and HerT'l"-i"r' philleT

35,000 scpoeane Neald of sysbams formilune 5tnn'-':35“

invaniory. you'll be sune bo find everything Ha,".;.ﬁh

v need Bo create the parect saf. R
:I""J ll'l.'|.".‘ il i

Execuive Desk Sets - Canference Tables enamifactie

A T

Filing and Storege Cabinets - Receptiion Furniéure gl
Task to Executive Seating - Workstations
Framed &roaark and mora!

[ ]

Office F“"!!,!!E,!} € .

TV Ty |
-
TN T A TEAECE
et B
[IE4 ]
T ~LBUT
o

B-E
FFICE FURNITURE
SUPERSTORE

3400 N, PECK RD, EL MONTE, CA
Just off the 10 Fwy - (626) 443-4223

il

INNOWVATIVE COLORFUL

A Fresh Solution For Your
Set Decorating Needs...
Gamfloor™ i g self-odhesive wing!
thar is egsy fo inseoll, posy o
remove dnd covers aimosl any
swfoce. GamFoor™; instont faor,
ciean and sirmpie, use for a day b
can ks far mondfs, Call far your
free sample swatchbook and view

e viddeo an our wehisile,

4975 W. Pico Blvd
Los Angeles, CA 90019

BES-GAMCOLOR Matte Blue 5c
www.gamonline.com

HIGHLY VERSATILE
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film in the news

Set Decorator: KC Fox
Production Designer: Missy Stewart

Legally

Environments give us clues to the personality of their inhabi-
tants before we ever meet them. A superb example of set dec-
oration setting the tone for characters is the Delta Nu sorority
apartment of this summer’s hit LEGALLY BLONDE 2-RED,
WHITE AND BLONDE. Set Decorator KC Fox SDSA and
Production Designer Missy Stewart combined contemporary
design elements and a cool pastel palette to create such a
strong visual statement that ARCHITECTURAL DIGEST chose
to place it on the cover of their July issue. [See In the News, p 30.]

SET DECOR visited Fox shortly after her work appeared both
on screen and in print. She explained the concept behind the
design and decoration of sets defining main character Elle Woods.

Blonde 2

“The Delta Nu apartment was actually less of Elle’s personal style
and more of the impersonality of a very upscale sorority time-share,
one of several that Delta Nu operates. We wanted the viewer to
sense this immediately. The sorority logos were used as decorative
motifs, and in the entry, freelance artist Jim Dultz and | created
framed posters as an artful hint of the other sorority locales. We
wanted to create an environment that Elle looked good in, but was
not spot-on ‘hers’—as the storyline dictated.”

She continued, “Missy designed a very spatial floor plan with few
walls, instead dividing the space with large sliding steel screens on
which a series of geometric shapes in frosted colors were mounted.
It is a muted, but playful environment with a strong sense of feminine
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Red, White and Blonde

sensibilities and an eclectic, mod feel. We also added a bit of rein-
vented sixties: the shapes of the two Jacobsen swan chairs, from
Modernica, and the low curved couch sitting on the Dreamweavers
rug set the tone.”

Fox shared some professional tricks, “Using a lot of glass and plexi
allowed us to make the most of the large room. The clear dining
room chairs by Philippe Starck and the lavender Le Marie chairs
brought life to the large back wall, without blocking it. Chris Wilson,
of Contemporary Art Resources, created a striking grid study of
lavender that added just the right amount of color. We kept the major
palette in off whites and pale grays. Color was brought in gradually,
primarily in art, glass and wonderful florals by Sandy Rose.”

Glimpses of Elle’s Boston apartment reveal her own sense of
style. PD Missy Stewart chose green, pink and orange for the walls
and, according to Fox, “gave us carte blanche for whimsy”. As a
nod to late 50’s glamour, they played up the white trim and vintage
white furniture. The chairs were reupholstered in broad stripes of
silk. “In the living room, the furniture was straight-lined and modern,
but with outrageous color. The art really spoke volumes about her
fun spirit and bold sense of style. Some pieces were custom made
by Chris Wilson and Jim Dultz; many were rented at Art Pic and Art
A Go Go; and Andy Smith, the very talented Local 44 draper, made
a number of custom rugs. Decorating LEGALLY BLONDE 2-RED,
WHITE AND BLONDE was a fun foray into a colorful personality.” m

A Boston apartment (this page)
reflects the Elle Woods character
established in the first film. “Habel
Construction, in New York, who has
a contemporary line in felt pillows
and fabrics, was fabulous about print-
ing up the material for the bed-
spread,” Fox shares. “Animal por-
traitist Roger Henry painted the
magical Bruiser painting. Mardine
Davis had wonderful small paintings
of purses and shoes.” The pastel mod
of the Delta Nu condo (opposite page)
gives an immediate insight into the
different world Elle will meet in
Washington.

Photos by Missy Stewart
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film In the news
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Set Decorator Sandy Reynolds-Wasco and her husband,
Production Designer David Wasco, have collaborated on more
than twenty films, including critical and box office darlings like
Quentin Tarantino’s PULP FICTION, Wes Anderson’s THE
ROYAL TENENBAUMS, David Mamet's OLEANNA and most
recently Tarantino’s much-anticipated October 2003 release
KILL BILL. In fact, these three visionary directors almost never
work with anyone else, so what has them hooked?

One unique thread runs through all of these extraordinary
projects: the Wascos’ shared love of architecture. The family
brownstone in Wes Anderson’s THE ROYAL TENENBAUMS is
a perfect example of this passion coming through. The story
called for a set that expressed the eccentric inner lives of the
family, as well as of New York City itself. In fact, the set decor in
TRT received almost as much attention as the cast; it is featured
in the Cooper-Hewitt Museum’s 2003 National Design Triennial.
In turn, PULP FICTION’s most celebrated set, Jack Rabbit
Slim’s, develops the city of Los Angeles as a bona fide charac-
ter, integral to the film’s story. The restaurant is a hyper-realized
interpretation of an indigenous LA architectural period often
called Googie, or sometimes Post-WWIl Optimism, and the

—p—

left and opposite top right:

“Image from the seminal
1989 Museum of
Contemporary Art’s
Blueprints for Modern
Living: History and
Legacy of the Case
Study House Program
exhibit, for which the
Wascos took two
houses deemed to

have been icons of
domestic architecture,
and literally rebuilt them,
inside and out.”

Photos courtesy of MOCA.

scene that takes place there is as much a celebration of a
unique segment of the history of LA buildings as it is an intense
moment in the lives of the film’s characters.

For KILL BILL, which Wasco and Tarantino have both
described as “an A-movie with a B-movie sensibility”, there
were two design teams — one in North America and one in Asia.
“Here we were able to bookend the film with expansive, arche-
typal, Sergio Leone-style vistas with warm, organic desert col-
ors,” Reynolds-Wasco shared. “For the scenes in Mexico, we
used indigenous architecture...the desert chapel in Lancaster
for the opening scene...and built sets inspired by Modernist
architects Luis Barragan and Ricardo Legorreta. There’s an Art
Deco hospital in Pasadena called St. Luke’s that has been
closed due to earthquake damage. We were the very first movie
to use it. Same with the grand hotel in Mexico — it had never
been filmed in before.”

“It is important to Quentin to be in the real place,” she
explained, “The one that inspired and shaped the story for him.”
Places and their history are clearly every bit as important to
Sandy and David.

—Shana Nys Dambrot

o
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above: Sets from KILL BILL.
Production Designer: David Wasco.
Set Decorator: Sandy Reynolds-Wasco.

below: Sets from PULP FICTION
Production Designer: David Wasco.
Set Decorator: Sandy Reynolds-Wasco.

Photos courtesy of Miramax.

below right: Sets from The Royal Tenenbaums
featured in the Cooper-Hewitt Museum’s 2003
National Design Triennial

Production Designer: David Wasco

Set Decorator: Sandy Reynolds-Wasco

Photos courtesy of the
Cooper-Hewitt Museum.
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In the news

ACADEMY OF MOTION PICTURE
ARTS AND SCIENCES
CELEBRATES THE ART OF

SET DECORATION

The Academy of Motion Picture Arts and Sciences has
invited the Set Decorators Society of America to show-
case the art of set decoration in a special exhibition to be
mounted at the Academy gallery in Beverly Hills. The show
opens May 13, 2004, and will remain on view through July
of 2004.

The exhibition will provide a prime showcase for set
decorators, to the public and to the entertainment indus-
try. The process of set decoration for motion pictures will
be highlighted, along with its history, and of course, the
incredible sets themselves! SDSA is excited by this oppor-
tunity to reveal how set decoration contributes collabora-
tively to filmmaking.

Three-dimensional vignettes composed of elements
from a wide range of selected films, will be assembled in
different sections of the gallery, creating a series of com-
plete surrounds for the viewer. Documentary footage of
work in progress on the films will be a featured part of the
show. Supporting this will be a section entitled “A Day with
the Set Decorator” exploring the process of set decora-
tion. Another area will be devoted to the history of set dec-
oration.

Significant support is provided by the Academy of
Motion Picture Arts and Sciences, as well as by the stu-
dios that produced the selected films.

Over fifty SDSA volunteers have begun to plan the exe-
cution of the show, including the final vetting of fims to be
featured, and organization of work involved in mounting
the show.

©A.M.P.AS.®

SDSA CURATOR
SDSA BOARD LIASONS

ACADEMY GOVERNOR

ACADEMY EXHIBITIONS
CURATOR
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Join us for
Day with Set Decorators

|

October 4
9:00-2:00
CBS Studios
Studio City

Q:00 Check-in and Crientation,
Main Gate 4024 Radford Ave

10:00 Tours of the following sets:

Will & Grace 2 aia Vs

. i -

Good Morning Miami a2 (N ™
s, ﬁ

The Stones I - iy "

’ Attendees of A Day with Set Decorators on the set of
That 70 S ShOW FRIENDS with decorator Greg Grande
AllOf Us

Happy Family

Lunch on the Lot!

Q&A afterwards on one of the soundstages

$50 allinclusive.
For reservations and directions
call the SDSA office 323 462-3060

———
e e m—

(4

\

_h .
orators Society of America

w

et De

Q

Decorat or docents vanted, to vol unteer, cal IHA office
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WWW.FILMARTLA.COM

FINE ART RENTALS & REPRODUCTIONS

In addition to our cleared art
rentals, Film Art LA is now
creating fine art reproductions
of our images and museum
masterworks onto canvas and
paper. Please visit our site (o
view over 4000 artworks
available for your sets or

call us for a walkthrough

of our new 'EE!I'H'i!EEE.

ILMARTOLA

1680 M. Vine 5t,. Sulte 206, Hollywood, CA SO028 PH 323 461 "r_H_"_l Email info@filmartia.com
Transtigurations 2001.15 8 LiC Leastemms e

trim :ipfu s.com
Trims Plus offers 1000's of decorator

trimis in many styles and colors, We
specialize in tassels, fringe, bullion,
cording, beaded trim, feather frim,
tiebacks and more! Huge inveniory

available for immediate delivary.,

Whaolesale pricing to the trade,

Check oul our ratail web site at

LIGHTING

Interior Lighting
Exterior Lighting
Ceiling Fans

www. Irimsplus,com to view our
salaction or conlact us for a frea
wholesale color catalog. YWe will
provide you with axcellent service
and outstanding products!

Accessories

Toll fre: BT 7-BBA-TRIM{ETAG)
FPhona: 818-782-8300
Email: InfefErimaplus. com
Wieb sile; waw. inmEepius.com
Conact: Kristia Milgrom
Box 57681 Sherman Oaks, CA 81413

Lamps and Shades
Lamps Repairs

176 North LaBrea Avenue
al Beverly Blvd, Los Angeles
tel, 323 933 7149  fax 323 933 2543

Planiation by HINKLEY LIGHTING
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-RESTORATION

- TROMPE L'OEIL

WARNER BROS. S 1§

SUSANNE HoLLIS CCENIC AR
SUSANNE 930 Pasadena Ave. SCENIC AR

HOLLIS South Pasadena, CA 91030  CONTACT ECES—
TN coiresn o (626) 441-0346 818.954 Gk

i . L TueSday - Saturday www.wbconstructionservices Gome
Antiques & Fine Furnishings 10 am. - 5 p.m.

#
2003

©AND ™ WARNER Bﬁ

Ul 10 Trisiranasy,

Hairs
M- F B-30 to 4:30
Sal. 104

“-l.-r!l-.l-'. I.Irlill:lrlh
3040 5. La Clanegn i
Cuhver City, O

Wi, BaarDaralm porisocom
berbere-fyahoo.com

Eugintty by KRR (T B B
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mind

ZEN AND T

The Tao of Set Decoration

In Zen, we are trying to attain our correct situation, relationship, and
function. The same holds true for Set Decorating. We do this by
keeping our attention open. By keeping What is this? and not hold-
ing on to our thinking.

The first great truth of Set Decorating is: Whatever it is, it will
change.

Zen teaches non attachment to speech. This is a very important
point. The tongue has no bone. When we decorate, we follow the
speech of the Production Designer, the Writer, the Director,
Producers, our Crew, the Actors, the Costume Designer,
Construction Coordinator and everyone. We try and do this without
attaching to this speech. If we can keep our question at the fore
What is this? then moment to moment we are open to every
change. And then when things change, we can let it go. Set
Decorating teaches us to put it all down, don’t hold anything, only

try.
That is practicing Zen. Fun, huh?

The Mahaparinirvana-sutra says, “All formations are impermanent;
this is the Law of Appearing and Disappearing. When Appearing
and Disappearing disappear, then this stillness is bliss.” This means
that when there is no appearance or disappearance in your mind,
that mind is complete stillness and bliss. It is a mind utterly devoid
of thinking. This is your mind before thinking arrives. (from The
Compass of Zen by Zen Master Seung Sahn)

In Zen we have many expressions that apply to decorators. Let’s
look at two of them. First we have Checking Mind. That’s the annoy-
ing voice in our head that second guesses every choice we make
and brings our intuition to a standstill. Next we have Enough Mind.
Enough Mind is the antidote for Checking Mind. Enough Mind
sounds like this: Enough! It’s done. Move on. Or “However much
time there is, it will be enough!” It’s the mind that helps us trust our
talents. This world is complete! How can anything be added or

taken away? Z e n iS

We’ve heard the slurs and disparaging remarks some people make

when they waltz onto a finished set. These remarks are usually before S eeCh
about something else: what they had for breakfast, or how intimi- p "
dated they are by the actors or scene, or the set looks like the room

where their alcoholic father used to go to pass out. (Ah, the power .

of set decor!) Or sometimes it’s just the sound of their Flop Sweat. A re at Set |S
“I'm afraid this whole film will tank so I'll nitpick the set decoration g

until my Zoloft kicks in.” If we internalize these comments, it only

slows us down. This is practicing non-attachment to speech. b efo re S p e e C h
n

There are days in a set decorator’s life where if we stop to think
about everything we have to do it will overwhelm us and we will
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What is Set Decorating?

Set Decorating is understanding your true self.

believing in your true self 100%

ting is believing in your true self 100%.

lllustration by Christine Wilson, Contemporary Art Resources

become paralyzed. Often we just take action, over and over, trust-
ing our instincts. If we think of all the ways our situation could
change, we will never take action. Zen mind is a knife that can cut
through our fear, anger, doubt, and panic. Zen Master Seung Sahn
would tell his students, “Just do it.” (Nike Ad executives heard this
by way of Harvard Divinity School) We all got what he meant. Film,
TV, Video, and Digital are all made by humans for humans so the
process is soaked with the human condition. We are using the tan-
gible to express the intangible.

As decorators we look at objects and perceive their karma, their
history, their cause and effect. Where did these pieces come from?
Why are they in the space? At a glance, what do they tell us about
who is in this scene? Where are the contradictions in the room?

What are the layers that support what the actors are portraying?
Zen is before speech. A great set is before speech.

Our talents and intuition lead us to make choices of objects, con-
trast, rhythm, repetition, color and texture. The set then tells us
about the life of a character even before the character opens his
mouth, i.e. before speech. The brave decorator believes in his/her
process enough to allow that flow of choices and combinations.
The open decorator pushes in the search for what is missing. Often
we don’t know what that thing is, we just know it’s missing. Our
minds are not bound by our senses. We continue our effort in a
cloud of unknowing and after shopping or tagging just another five

continued on page 42
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gﬁipuegnd the Art of Set Decoration I\/I OT | O N - P | CTU RE
T . SET INTERIORS
minutes we find that thing. This is called our Try Mind. It is

open and wide. Very different from our Want Mind which is
narrow, specific and attached to thinking. DRAPERY = UPHOLSTERY

The Buddha taught the interdependence of all things. In Zen
we say: Helping ourselves and helping others are two wings
on the same bird. Our Before Thinking Mind has boundless
compassion. This compassion appears by itself when we do
not attach to our thinking. This compassion extends to our-
selves and everyone else we are working with. Decorators
confront this daily. It is the fun of the process.

A smart decorator knows when to stop. When hungry, eat.
When tired, sleep. We must recharge our humanity battery
and not attach to our fear or checking mind.

From one point of view, a set is never finished. It is a reality
that continually expands. But since it does not belong to us,
we do our work and pass it to the next artist so they can ply

their craft. It is only a part of the big picture and ultimately it 11500fBurbank Blvd. N. Hollywood 91601
belongs to the audience. 818 760-1817 = fax 818 760-1894
This is Zen practice, we take away our small I, My, and Me. Bedding by Motion Picture Set Interiors

Then our big “I” appears for everyone. for Charlie’s Angels, Set Decorator: Lauri Gaffin

In The Zen tradition we have an expression from an ancient
teacher, Open mouth already make a mistake. | hope you
have all enjoyed my big mistake.

Now the Zen Master would tell us to return to the prop
house and tag furniture.
—Tim Colohan SDSA

Questions? E-mail me at setdecor@setdecorators.org

The turn-of-the-century canopies created for Two Weeks’ Notice appeared two ways—brand new and aged 75 years.

AS SEEN IN: Do you need an authentic canopy or awning for a
Maid in Manhattan  production set in another era? Give Hudson a call
Two Weeks’ Notice  and relax. Because we’ve been in business more

Unfaithful than 120 years, we know the popular styles, patterns
Far From Heaven  and fabrics from every period. And our fast turn-
AMi around can make your job a lot easier.

Kate & Leopold

A Beautibllind.__ HUDSON AWNING & SIGN CO. |Nc.m
Men in Black II —Because First Impressions Last
Edi 800'624‘1012 - www.hudsonawning.com [_ N |

NY AREA’S OLDEST & LARGEST AWNING COMPANY < EST. 1881

lllustration by Tim Colohan
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HOUS@ Of PrOpS rents exquisite antiques

and objects of art to designers and decorators worldwide.

House of Props treasures exceed the imagination...

Crystal Navigation Instruments
Silver Nautical Instruments
Bronzes Military Memorabilia
Sculptures Picture Frames
Figurines Vintage Photographs
Paintings International Objects d’arte
Tiffany Historical Documents
Stemware Model Airplanes
Chandeliers Model Ships

Flatware Maps

Humidors Globes

Pewter Lamps

Brass Clocks

Candelabra Watches

China Pitchers

Vases Statuary

Trays Books

Bowls

House of Props, Inc.

1117 NoRTH GOwER STREET ® HOLLYWOOD

(323)463-3166 ° E-MAIL: HouseProps@aol.com
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Set Decorator: A
Production Designe
Universal Studios/D

All photos courtesy of Universal
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Photo by Melinda Sue Gordon

ry, | must go now.
50 much to do.
e to make everything!

goodness for such a great crew!

Photo by Emmanuel Lubezki
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film

"'he Whole "len Yards

Set Decorator: Peg Cummings SDSA

Assistant Set Decorator: Inger Christiansen SDSA
Production Designer: Ginny Randolph

Franchise Films/WB

Set decorators know that diversity is our middle name,
and the film THE WHOLE TEN YARDS proved that it should
be spelled with a capital D! Production Designer Ginny
Randolph and | had the challenge of creating a gamut of
sets from a high roller Las Vegas hotel lobby and suite to a
funky LA Valley motel, a Mexican hacienda and village
square to a posh Beverly Hills house and dental office, from
a Chicago prison to a Hungarian gypsy-mafia loft in down-
town LA. Thankfully we shot totally in Los Angeles and | had
easy access to our great vendors and product placement
sources.

A fairly simple set, like the hotel suite inspired by the
West Elm catalogue, included the vendors Out of Asia,
Obt*jects, Pinacoteca, Universal, Warner Bros Property,
Goodies, Modern Props, RC Vintage, and Omega; cus-
tom art pieces and custom draperies and linens were fabri-
cated by Warner Bros Drapery. The motel rooms’ semi-
period look was mainly from 20th Century Props, Sony,
RC Vintage and Universal.

My assistant set decorator Inger Christiansen, and ace
crew led by Gary Kudroff, rose to the task of the gypsy-
mafia loft [11,000 sq. ft of it ], utilizing all of the above, plus
Hollywood Cinema Arts, Hollywood Studio Gallery,
PSW, Green Set, Motion Picture Set Interiors, and more.

Creative Balloons saved me from a close to disastrous
moment. Our director wanted thousands of balloons for a
set, while our production manager would only approve fifty.

So, | got the fifty treated-to-last, blown-up ones, and also e 8 TR g
ordered two tanks, ribbon and uninflated balloons (which ; _ ;' . R ek '

for some reason the UPM okayed). The morning arrived, at i 3 ' hﬁ l','.. i

a scorching 95+ degrees, with our 50 lonely balloons brav- _. it - A

ing the huge vast set. Our director, rightfully, had a fit. But

after a quick call, Judye and Walt from Creative Balloons top and below right: Las Vegas hotel suite.
rushed over, worked with my crew and produced 2,000 bal- above and below left: Strabo’s gypsy loft.
loons in just over an hour. Where, but in Hollywood, could

we make THAT happen! Photos by Peg Cummings

—Peg Cummings SDSA

46




(g ] |

041-050_SDSA FALL 2003 9/7 9/10/03 8:08 AM Page 47 $

Manufacturing & Production Services

Where the customers’ needs are Paramount.
[ndustry leaders in sales and réntidls for:
Drapery
=1
Wood Moulding
Hardware -
w (Eabimel & Custom Earniie
. Speeial Eliects
uJL B I’Jmh_r
G OHISEIVICEs

L‘*_'rpyi

Leiedeitany
Sasass il stgpuring ulufiun My i
& Pulsviziun Produstiug Bur v 55 yurs! g:-L P | € 0 M o Lri e
- b 'F“' { . :
AV Gt OH@ODEC alifor i, » ‘_-.}u"]{jl?-:ﬂ'-_'iiii? ((BEENY50-5803
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T[uz: A most Chnstmas Frop Shoppe

Rﬁ'tal[ '”“'I. ore I\snw pnn

2057 Lankershim Blud. * MNorth | '|ln:'-”.:.-"-~.'-.:h.1tla A F1801
tel: 818 285-XMAS * fax: 218 285-9630
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Set Decorator: Regina Graves SDSA
Production Designer: Santo Loquasto
Perdido Productions/Dreamworks, LLC

ANYTHING ELSE, Woody Allen’s latest slice of Big Apple life,
opened in theaters September 19th. SDSA decorator Regina
Graves shares with SET DECOR her experience as a member of
the legendary director’s team since 1997, when she started as a
set dresser on CELEBRITY.

“Woody usually does a movie every year (sometimes two),”
says Graves, “and there are a lot of familiar faces that return
behind the scenes. | really enjoy working with Production
Designer Santo Loquasto and the small, more relaxed, close-knit
operation of the Perdido Productions ‘family’. In a sense, it’s like
going back to school each time a new project starts up.”

Traditionally, Allen pays homage to New York by having it
stand for itself, using primarily practical locations for shooting.
According to Graves, HOLLYWOOD ENDING was to some
degree a break with the past, as it contained multiple stage sets,
including a 1930’s three-story tenement hallway, a bar/nightclub,
a prison, and a Chinese bordello - all secondary sets.

For ANYTHING ELSE, it was the hero set, Falk’s Apartment,
which Production Designer Santo Loquasto designed and built
on stage. For Graves, seeing the progression from blueprint to
model to constructed set is always fascinating, but it was the
scope and detailing of this set that really added to the excitement.

Falk, a twenty-something New York comedy writer native to
the Upper Eastside, inherited the apartment from his grandmoth-
er. Loquasto wanted the rooms to convey a sense of modern
New York mixed with days past. The set included a hallway,
kitchen, dining/living room area, office/bedroom, bathroom, atri-
um and terrace with views of surrounding buildings. According to
Graves, “It was very dressing-heavy, and | really enjoyed the detail
work, taking his personality into consideration with every selec-
tion. Falk liked to collect old record albums and movie posters
and he had a passion for little gadgets and toys. The neon ‘Open
24 Hours’ light hanging in the fireplace was one of the most
important pieces of set dressing. Along with his eclectic mis-
matched lighting collection and desk/work area, the neon helped
bring the Falk character to life. My favorite part of the set was the
bright red-tiled bath with the outrageous goldfish shower curtain.”

Comedy clubs and bars were also key to this film. Scott Liroff
at City Knickerbocker custom made hi-ball table lamps for the
comedy club, Pips, and managed to produce them in four days.
“Hats off to our New York props people”, an enthusiastic Graves
adds. She also rented City’s amber tulip cafe lamps, which were
an essential part of the whole lighting scheme for the Bar Six set.

Graves sums up the experience: “Although it is a contempo-
rary film, ANYTHING ELSE evokes a period feeling, through the
color palette and eclectic selection of furnishings. Woody’s pen-
chant for warm lighting and earth tones always gives us a strong
guide when shopping for the perfect fabric, wallpaper, couch,
piece of hardware or accessory. His fims have a certain look, a
certain feel, which to me are quintessential New York City. Since
| live and work in NYC, there is nothing greater than to be a part
of these productions.” ]

Photos by Regina Graves.
Printed with the permission of Perdido Productions.
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PRE-CLEARED ART FOR PRODUCTION RENTAL AND SALE

1033 S. Orlando Avenue ¢ Los Angeles, CA goo35 « tel: (323) 653-2180 « fax: (323) 653-6362
Visit our new website: www.arttribe.net

www.tictock.com
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o )
qzc-%c:k
Couture Floral
Creations
los angeles
MAGAZINE

1603 N. La Brea Avenue Los Angeles, CA 90028
Tel; 323 874-3034 800 893-6688
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LAWRE CE OF LA E REA
671 Solthd:a'BrearAvenuer

los Angeles, California 900361

PH.323.935.1100 FX 323.935.1199
www.lawrenceoflabrea.com
rugs, textiles, tribal objects

SERVING SET DECORATORS FOR FIFTEEN YEARS AND OVER™
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UPHOLSTERY FABRICS
10654 W. Pico Blvd.
Los Angeles, CA 90064
(310) 441-2477

SILK & DRAPERY FABRICS
10624 W. Pico Blvd.
Los Angeles, CA 90064
(310) 5658-3232




051- 060_SDSA FALL 2003 9/7 9/10/03 8:36 AM Page 53

Envirf()nments
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In the days of black and white movies and morality lines, a new genre was born: the
gray film noir settings of the morally ambiguous anti-hero in a non-glamorous world.
The detective skirting the edge of the law replaced cops and robbers. Characters’
homes and work places were usually portrayed with a starkness and minimal set dress-
ing. Today’s noir sensibilities are enhanced by color and fully realized reflections of the
environments of the crimes and those who commit them; the victims, witnesses and
those who knew them; and the cops and lawyers who struggle with bringing about their
own sense of justice.

It seemed appropriate in the tenth year of the SDSA, to visit with those who, for the last
decade, have given us the gritty realism of NYPD BLUE: Mary Ann Biddle, David Smith
and Archie D’Amico. These ten years have also brought the incredible quality of Cheryal
Kearney’s work on THE PRACTICE, which she shares with us. Michele Poulik, initial set
decorator for THE SHIELD, the new kid on the block of cutting-edge cop show realism,
gives us a brief recap. We visit one of the stanchions of the LAPD, then head to

Hollywood and the meaner streets of central LA with the set decorator for the feature
films HOLLYWOOD HOMICIDE and TRAINING DAY, Jan Pascale.

; v _\\Cops and law, crime and punishment, set decor....these are their stories...
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environments of crime

NYPD BLLUE-NYPD 2069

TEN YEARS LATER AND SIXTY-SIX YEARS IN THE FUTURE

Set Decorator: Mary Ann Biddle SDSA
Production Designer: Paul Eads
Steven Bochco Productions

—
i

L H’l.j

above: Research photo of actual NYPD
precinct squad room. left: 1st floor
reception area set. below left: Pokey
room with holding cell set.

opposite top: Lt.’s office set. opposite left:
Detail of actual NYPD precinct squad
room. opposite right: Two views of the
Squad room set.

The year was 1993. Steven Bochco asked Production Designer Paul
Eads and me to do his new pilot, NYPD BLUE. We were excited by
the new project and eager to begin researching the New York police
department. Steven suggested the best way to do that would be to
go to New York, visit several different precincts, speak with the men
and women on the police force, and experience the city first hand.
Paul and I, along with the director and producers, were greeted by the
officers in the various police stations with warmth and enthusiasm.
They opened their doors to us, gave us tours of the buildings and
introduced us to everyone. They allowed us to take pictures for
research and gave us police calendars, posters and various police
forms to use as set dressing. We spent three days going to as many
police precincts as possible, and came back with a tremendous
amount of research photography and the phone numbers of many
new friends. This was the beginning of a long and happy relationship
between Steven Bochco Productions, the New York City Police
Department and our technical advisor, Detective Bill Clark. Detective
Clark eventually left the police force to become a permanent member
of Bochco Productions and one of our executive producers. Without

54
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his hands-on advice and expertise, I'm sure we would not have
achieved the level of authenticity we were able to present in the final
delivery of NYPD BLUE.

Paul decided to use many characteristics of New York City’s 9th
precinct in the East Village for the exterior and for the look of the first
floor. The second floor, a combination of the various station houses
we had visited, was built around an atrium, so we could see the busi-
ness of the officers in the background, as well as focus on our main
characters in the squad room. The set consists of a large stairway ris-
ing from below the stage floor into the corridors, the squad room, a
unisex bathroom, the “Pokey” room with a holding cell, and the coffee
room, also used for interrogations. The lieutenant’s office is a wood
and glass partitioned space in the corner of the squad room, visible
from most areas of the second floor. | installed blinds on all the win-
dows for a realistic look, although they were seldom closed.

While scouting in New York, | realized there was no rhyme or rea-
son to most of the furniture placement in the precincts. There were file
cabinets in the hallways, on stairs, in bathrooms, anywhere and every-
where. The only consistent theme was blue: blue chairs, blue walls,

?

N

z
5

/1

blue everything. | decided that the furniture for the sets had to be a
collection of the most beat up and mismatched pieces | could find. |
went to all the used office furniture stores throughout Los Angeles, to
pick out the right look for our sets and to buy as many blue chairs as
possible. We didn’t want to rent the furniture from prophouses
because we were hoping to be on the air at least a year or two. We
also didn’t want to pay rent on a bunch of old furniture we could buy,
and then throw out when we finished the show. Over the last ten
years, that furniture has been repaired again and again, and the look
just keeps getting more authentic with age.

A challenge that | had not encountered before on such a large
scale, was the amount of wire and conduit we had to install. We
needed to establish a look of layers that comes with the aging of an
old building. We tried to show how progress and technology affects
the space as it adapts to the present. With those layers installed and
the furniture in place, we began the second layering of papers, fold-
ers, files, and more papers, folders, and files.

At the end of our first season, we were honored with an Emmy.

NYPD 2069 continues on page 95

o
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| lived and worked in New York during the 1980's, doing soap
opera, Broadway theatre, commercials and a few movies, as well
as opera at the Met. | had worked on THE GUIDING LIGHT with
Richard Hankins, and was very pleased to join him on the second
season of NYPD BLUE - such exciting and groundbreaking tele-
vision. Since Richard and | had both lived in New York, | think that
we had an understanding of the city, and a NYC shorthand that
brought nuances and texture to the episodes we did together.

The original production designer, Paul Eads, and set decorator,
Mary Ann Biddle, did an incredible job on the permanent sets.
They set the standard extraordinarily high for the look of the show
and won an Emmy for the first season. Toward the second half of
the second season, Paul Eads left NYPD BLUE and Richard
Hankins took over as production designer, and on episode sev-
enteen of season two, | took over from Mary Ann Biddle as the
set decorator. Richard Hankins and | were fortunate enough to
continue for 4+ seasons, and were twice nominated for Emmys
for our efforts.

| loved NYPD BLUE, and was an ardent fan. | thoroughly
enjoyed working on all 93 episodes that | did. If memory serves
correctly, my first show was also Kim Delaney's first. David Milch
was still writing the show then, and he had an incredible team of
writers — although scripts were late. For many episodes, we
worked without a solid schedule or one-liner. But the scripts were

excellent and the shows had such life, with wonderful perform-
ances by Dennis Franz, Jimmy Smits, Kim Delaney and the rest of
the ensemble.

We averaged 4-5 swing sets per episode, and were able to
build sets that no other episodic series would have allowed.
Some of my favorites were a Harlem barbershop, a Lower
Eastside synagogue, a grocery warehouse, a laundromat, a
Chinese gambling den, countless bars, many restaurants, sever-
al liquor stores, a fish market, several Russian apartments, at
least two Italian apartments, and a Village store that sold erotica.

| am most grateful for the time | worked on NYPD BLUE, and
appreciate the support of many fine people, some of whom con-
tinue with the show. Wayne Graham, the scenic artist, and his
crew have always brought so much character and depth to the
sets, and added much to the detail. Ronnie Elmer and Gus
Feederly, on the swing gang, contributed greatly during my tenure,
and | have since hired them on other shows, when their schedule
allows. Richard Hankins continues to do amazing work after so
many episodes. NYPD BLUE continues to look incredible, and to
intrigue. Archie D’Amico is very fortunate to be able to continue
with the legacy. Congratulations to them all

—David Smith SDSA




Swing sets.

right: Russian Cafe;

below from left: Loft crime
scene; Gulf War vet’s loft;
Gay designer’s apartment;
Photos by Archie D’Amico

Coming from film, musicals and sitcoms [ANNIE, THE BEACH
BOYS, ELLEN, YES DEAR], | was eager to jump into the gritty real-
ity of NYPD BLUE. Paul Eads, Mary Ann Biddle, Richard Hankins
and David Smith had created such a great look, almost a film noir
in color; Steven Bochco was known for the respect and support he
gives his team, and | was interested in the challenge of a one-hour
episodic.

Challenge, it is! The scheduling of an episodic feels like a feature
film. During each 8 day period, 2 days are meetings, 1 is the loca-
tion scout and 1 is the location shoot, which leaves 4 days to
research, hunt, tag, pick-up and dress several different sets, while
prepping and shooting the current episode and wrapping the last
one.

Thus, | rely on and am grateful for a great crew that has been
there from the beginning. After ten years, Lead Gordon Meloney
and his crew know exactly how the permanent sets should be and
how to make the little daily changes that enhance the script. They
can put together a swing set on their own, with just the floor plan
and notes re: the filler. PD Richard Hankins is very visually experi-
enced and cares extensively about the details. He has taught the
crew how to visualize, then create different looks by using layer
upon layer. | have also enjoyed the challenge of creating a couple
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decorators is to help create the
characters, their backstory, and

voyeurs, filing away in mind
recesses and filing cabinets the
filler of our lives.

Set Decorator: Archie D’Amico SDSA
Production Designer: Richard Hawkins
Steven Bochco Productions

of new permanent sets, getting the opportunity to add new dimen-
sions for the Sipowicz and Clark characters.

We usually have three to seven swing sets a week, several on a
stage separate from the permanent sets, one or more on location in
downtown Los Angeles. The first seven episodes of the season have
shots on location in New York, then LA becomes NYC. We also con-
tinuously redress and repaint the Lower Eastside streets on the back-
lot at Fox.

For the swing sets, the character is barely written; the script
gives the name and character: Mrs Banks, Caucasian old lady. We
fill in the rest. On a show like NYPD BLUE, where the majority of the
swing sets are crime scenes and interview settings, the hard part is
getting all that clutter and having it not look the same. Not easy
when the series has been on the air for ten years and you’re doing
your seventh little old lady’s apartment and your twelfth crack
house. So, you are constantly researching, looking for filler and
ideas. | like to take walks at dusk, when people still have the drapes
open, but begin to turn on the lights, and the interiors are lit as |
pass by. These momentary glimpses of ordinary people’s lives add
to the unordinary vignettes we create.

—Archie D’Amico SDSA

o

An essential responsibility of set

their environment — to make them
realistic and believable. Thus, just
as actors watch people’s manner-
isms, set decorators observe how
people live. They become clutter
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environments of crime

Days and Nights of Hollywood

Jan Pascale SDSA recreates police culture, both of the light and dark varieties. There are two schools of LA crime fiction:
the clearly defined, right and wrong worlds of DRAGNET and PERRY MASON, and the gritty, ambiguous morality of the
writings of Raymond Chandler, Dashiell Hammett, and James Ellroy. Jan Pascale has “illustrated” both, and was willing to
share her thoughts on her most recent forays into the two sides of the cop movie coin.

HOLLYWOOD HOMICIDE, a light and comedic take on the
cop genre, was intended to be “a love poem to Hollywood,”
Pascale explains. “We really wanted to pay tribute to
Hollywood.”

One classic Hollywood location is the intersection at
Hollywood and Vine. Pascale is pleased that, thanks to
Production Designer Jim Bissell, she had full reign to decorate
the storefronts at the famous intersection. “We felt like we were
part of the Hollywood tradition,” she shares, “and we accumu-
lated many ‘only in Hollywood’ moments!”

As a nod to LA's most famous lingerie shop, Pascale and her
crew created a shop called Christa’s of Hollywood, named in
honor of Art Director Christa Munro. “I was driving down La
Cienega one day and saw a pink-satin upholstered sleigh bed,”
Pascale describes. “I thought, ‘I have to have this!". It turned out
to be the Anna Nicole Smith Bed from Bobby Trendy’s Designs.
Bobby rented us the bed, then insisted that he come and fluff
the bed himself and make sure the pillows were just right. It was
definitely a Hollywood experience.”

The production called for a re-creation of the Hollywood
Police Station, crafted from the ground up. Pascale points out
that the Hollywood Police Department was extraordinarily helpful
in allowing the design team to make research trips and take pho-
tos of most of the existing station. “We had four days to put the
whole police station dressing together. It was a huge set: 34
desks in the bullpen, several individual offices, plus halls and
locker rooms. We re-created it completely, from the vintage pho-
tos in the hallways to a rather morbidly humorous sign used by
the Hollywood Homicide Division: Our day begins when your
days end. We even etched their little chalk outline into the wood-
en sign,” Pascale laughs, “And we brought in a permanent

Set Decorator: Jan Pascale SDSA
Production Designer: Jim Bissell
Revolution Studios

_
TRAIN]

“TRAINING DAY was the darker side of the cop drama,” said
Pascale, referring to the jagged hit film that follows a rookie nar-
cotics agent and his corrupt mentor on a twisted odyssey through

LA’'s underground. “Whereas in HOLLYWOOD HOMICIDE the
police operated in pretty much upscale areas, on TRAINING DAY
Set Decorator: Jan Pascale SDSA we went out of our way to show the grittier side and authentically
Production Designer: Naomi Shohan recreate the wholly different world of South Central LA.”
Warner Bros. Pascale notes that each of the films presented unique chal-



clockwise from top:
Men’s Room at the
Freeway Club, show-
ing hubcap sconces.
Upper level bar,
Freeway Club. Police
station squad room.

lenges, but that solutions were found to suit the tone and locales.
She points out that the story of each film is true to the areas in

which shooting took place. In HOLLYWOOD HOMICIDE, there
was an attempt made by the crew to recapture the old glamorous
Hollywood. In TRAINING DAY, production shot in the urban decay
areas that are seen on screen. “We were really in the projects. We
were really in the jungle in the Crenshaw area; then Production
Designer Naomi Shohan recreated all of our interiors on stage.”

Bar in Sartain’s house.
Photos by Jim Bissell.
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shoeshine stand, just as they have.”

The Freeway Club, the location of the film’s mass crime scene,
was another totally built interior set. “Since the exterior was based
on the actual club at Hollywood and Vine, Deep, we used their
exterior, and hung our sign on the outside,” Pascale explains. “In
keeping with the name, the inside of The Freeway Club was based
on the veins and arteries of LA. The railings along the side were
guardrails; lights were placed between the rails; Bissell and Munro
added plexi on the top, and it became a cocktail table railing.”

All the dressing elements used inside The Freeway Club: con-
crete and metal, chain-link fencing and razor wire, lent the interior
an industrial feel. Pascale and her crew, with Art Department help,
created a lethal looking chandelier, dubbed Pigeon Death, out of
razor wire, steel and lights. Fantasy Lights built hubcap sconces
designed by Pascale. The sconces, hubcaps with emanating
spokes, allowed the light to emit from the sides, hitting the wall
behind and creating a fragmented light sculpture. As a finishing
urban-artiste touch, the design team brought in real graffiti artists
to create large murals for the club, completing the LA freeway
motif.

Pascale points out, “I have such a great crew, headed by my
incredible lead of thirteen years, Louise del Araujo. They always
jump into the spirit of a project and carry it as far as | can imagine.
Credit should go to my buyer, Heidi Baumgarten, set dressers Alan
Burg, Deborah Harman, Ronnie Baker, Eddie Tamayo, Susie
Thompson, Rick Pond, on-set dresser Jenny Baum, and drivers
Sandy Thomason and Stan Holmes.”

Venturing into the hills of Hollywood and throughout its bustling,
hustling heart, the HH team produced: the villain’s state of the art
bunker/manor, which reflected the cold gleam of his Hollywood
offices; a producer’s luxurious estate; the veteran detective’s once
lovely home; his youthful partner’s pied a terre; various real estate
properties; a chic yoga center; a psychic’s home; many shops and
businesses; and, of course, a casting agency. From the streets of
Hollywood to the upscale homes of the characters, HOLLYWOOD
HOMICIDE was meant as an homage to both the classic buddy
action film and Hollywood itself. —Eric Althoff

Resources for

HOLLYWOOD HOMICIDE:

Warner Bros Property & Drapery,
Hollywood Studio Gallery, Mardine Davis,
Art Pic, EC Props, Goodies, Universal
Property, PSW, Modern Props,Graybar
Electric/Brian Ellsworth, History For Hire,
RC Vintage, Square Deal Plumbing

Pascale explained. “TRAINING DAY gave me an appreciation of
what the people who live in these areas have to deal with every
day.”

Pascale has explored and decorated for both sides of the cop
movie coin, and this same duality will be explored again and
again, so long as that world, in both its light and dark incarna-
tions, continues to fascinate moviegoers.

—Eric Althoff
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Cheryal Kearney on Evolution environments of crime

Interview by Shana Nys Dambrot

Cheryal Kearney SDSA has been in the business a long time. T H E P RA‘ :T|< : E

Long enough to traverse the gamut of set decoration and design
from THE BIONIC WOMAN to MOTHER, JUGS & SPEED; from W ere WOU CO pS and
CLEOPATRA JONES to ALLY MCBEAL; from L.A. LAW to ENCI-
NO MAN; and from PICKET FENCES to GAUGUIN THE SAVAGE
(for which she won an Emmy). On the occasion of the SDSA's
tenth anniversary, and the tenth season of THE PRACTICE, we
could think of few people more qualified to explore the evolution
of the business in recent years.

SET DECOR: What is David E. Kelley like to work with?

Cheryal Kearney: “He’s wonderful! He is very quiet, very hands-
off in terms of our team’s creative control. He creates an ideal
environment, by hiring talented people and encouraging a true
collaboration inside the Art Department. He delegates. He does-
n’t really get angry. Look, I've been there from the pilot, so what
does that say? He’s also a terrific prankster.

SD: What first attracted you to set decoration? Who were your
influences?

CK: “l always loved film and television. | watched and watched,
and | actually read the credits. When | met Set Decorator Walter
Scott at 20th Century Fox, | knew all about his work: DR.
DOOLITTLE, HELLO DOLLY!, BUTCH CASSIDY & THE SUN-
DANCE KID, TORA! TORA! TORA!, MASH, PLANET OF THE
APES, STAGECOACH, VALLEY OF THE DOLLS, IN LIKE FLINT. |
was very young, and | think my knowing all of that truly impressed
him. Walter put me in the training program at the studio. That was
huge for me. | went through that program and | just kept working.
“Warren Welch gave me my first job when he was head of
Production Services for MTM. The late Walter Scott Herndon,
Production Designer of SOUNDER, BLACULA, MOTHER, JUGS
& SPEED, A SOLDIER’S STORY and many others, was also won-
derful to me. Production Designer Peter Wooley [CLEOPATRA
JONES, BLAZING SADDLES] really took me under his wing. He
just kept hiring me and hiring me. That sort of mentoring doesn’t

seem to happen as much any more, but it meant a lot to me.” S h Ie I d ’S U p I

SD: How has the business changed during your career so far? - .
CK: “When | got my first job, there were about fifty decorators, M IChEle POUllk u pS the
ante on cop shows

and five of us were women. Now women fairly dominate the busi-
ness. The fax machine was a truly amazing development. And
when we are on a job, there are more prophouses, and other spe-
cial services, than ever before. We have more variety, more
options, than ever. It can really get your creative juices flowing.

SD: How important has the SDSA been to you in terms of com-
munity, support, exposure?

CK: There will always be cutthroats, but | don’t think success
comes from selfishness. There’s enough room for everybody in
this business. People sometimes guard their resources; they don’t
refer interested young decorators. That sort of thing is what the
SDSA exists to address. We talk, we help, and we are forging a
real community. It has helped more of us realize that we are all in
it together. | have always believed it is important to share while you
have the opportunity.”

SD: Dream project?
CK: “I’'m already there.”
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robbers be without lawyers?

As the set decorator for THE PRACTICE, Cheryal Kearney SDSA
helped to create a phenomenon in television — the edgy legal drama.
In this case, the show’s edge is supported by its elegant film noir sen-
sibility. It evokes the romance of the Golden Age of fimed entertain-
ment, without being period. Every set is a classic archetype, whether
it’s a holding cell, a courtroom or a judge’s chambers.

above: Livingroom set.
left below: Crime Lab.
Photos by Cheryal Kearney.

left above: One of the firm’s offices.
Photo by Ken Haber

A year ago, decorator Michele Poulik SDSA was completing
work on the first season of the FX dark, gritty, crime drama, THE
SHIELD. In the Fall 2002 issue of SET DECOR, | spoke with the vet-
eran of projects THE COURT, the HBO miniseries FROM THE
EARTH TO THE MOON, and the Tim Allen feature JOE SOME-
BODY. We discussed THE SHIELD and how she and her crew were
turning it into something different from anything else on television. A
year later, Michele and | caught up for a recap of her work on this
acclaimed cable series, recreating LA's notorious Rampart District.

Extensive use of locations helped Poulik’s crew show streetwise
reality. “With an extremely limited budget, the great thing about this
production was the choice of locations,” Poulik shared. “We utilized all
of the elements of each location, enhancing them to the character of
the episode. She gives special thanks to her various vendors, includ-
ing Universal Property and Drapery, Omega, Hollywood Studio
Gallery, Mardine Davis, Hollywood Cinema Arts, and RC Vintage
for helping to bring THE SHIELD to life. “l was also very fortunate to
have Paul Dowler as my lead. He and his crew are among the best.”

—Eric Althoff

Editor’s note: See Michele Poulik’s work on these new television shows:
THE BROTHERHOOD OF POLAND, NH (pilot) and THE OC (series).

The Los Angeles Police Historical Society

Anyone who has seen a cop show or detective movie in the
past 75 years has been to LA Police Station 11. At 6045 York
Blvd in Highland Park, it sits as a staunch remnant of the classic
old LAPD. Set amidst sharp skies and lonely palms, backed by
the firmly entrenched San Gabriel Mountains, this icon of the City
of the Angels’ police past personifies the department. Built in
1924, along with several other station houses, Station 11 helped
establish the uniform LAPD look. These buildings all utilized sim-
ilar plans, embodying one of the city’s deepest images imprinted
via film and television in the world’s eye. Over the years, its sister
stations have disappeared, as more contemporary buildings
have taken their places. Station 11, a.k.a. the North East
Division, is the only extant house of the period.

The building had been in operation from 1925 until 1983
when it stopped performing as a police station, outmoded by
size (500 sq ft per floor) and technology. It was deemed a historic
landmark in 1972, but sat vacant for nine years, then was van-
dalized by fire in 1991. Finally, in 1998, the city spent 5 million
dollars to carefully refurbish it, even excavating archived molding
dyes to replicate original details. Today, it functions as the Los
Angeles Police Historical Society Museum, as well as an operat-
ing part-time sub-station.

Inside are the old offices, booking rooms and cells. Currently,
its exhibits highlight and honor the department, its members,
and significant historic cases. It even contains bullet riddled vin-
tage vehicles resurrected from crime scenes, and some old
crime scene investigation equipment including a circa 1925 bul-
let camera.

Over the years, the station has been featured in several pro-
ductions. On a recent film, BLOODWORK, the production’s art
department fabricated period structural elements, helping the
restoration effort of the second floor bullpen area. The pilot for
the upcoming television show, 10-8 was shot at the station,
which has now been recreated on a soundstage for the series.

Open to the public and available for production work, the
deep roots of this gritty fragment of a city’s scabrous past con-
tinue to grip the Los Angeles concrete and asphalt.

—Sybil Coffey SDSA

The Los Angeles Police Historical Society
6045 York Boulevard

Los Angeles, CA 90042

323-344-9445

http://www.laphs.com
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Pegi Marcantonio
Sales Representative
Court of Honor
Fabricut, Inc.
Pacific Design Center
8687 Melrose Ave., B532
Los Angeles, CA 90069
800-999-8200
Phone Mait 1-888-683-8509

AIR VWIYDIHIVNEW
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BUSINESS
INTERIORS

8575 Washington Blvd.
Culver City, CA 90232
323-655-6655

www.alandesk.com

HERV NG THE MOTION PICTURE
AND TN INDUSTRY SINCE 193

Balustrades Funeral Arrangements Pumpkins

Bridges Gazebos Set Construction
Christmas trees and decoe Gravestones Silks and Flarals
Columns Hedpges Statues

Cut Brush Live Plants Wedding Armangements
Fiberglassing Park Benches Western Artifacts

11505 Vanowen Street

North Hollywood, CA 91605
tel: 818.982.0100

fax: 818.982.1310

email: jssplantrental@ aol.com
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1,000s of

wall murals,
available online!

Wall murals make perfect backdrops for set
decor, and Murals My Way is your online
resource for thousands of mural designs and
custom designs too! Owned and operated by

Environmental Graphics, Murals My Way

combines 35 years experience with an
unparalleled collection of mural designs.

The site is divided into 3 sections:

B Standard Collection: These are
our in-stock murals, taken from the
Environmental Graphics collection,
and available for immediate shipment.

M Gallery Collection: From our exclusively
licensed library, we can create a mural to your
desired dimensions. The Gallery features
thousands of images from a variety of
established illustrators and photographers.

B Custom Murals: We can develop a custom
mural from your image, made to your size
specifications!

www.muralsmyway.com myy
Call toll-free 866 218-9566

o
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Set Decorator: Denise.Pizzini SDSA
Production Designer: Charles Wood
" Paramount Pictures - -

The ITALIAN JOB, decorated by SDSA mem-
ber Denise Pizzini and designed by Charles
Wood, is a 21st century remake of a 1969 clas-
sic British film. The current version moves
quickly from the canals of Venice, Italy to the
streets and freeways of Los Angeles. With its
gold-heist-gone-bad theme and serious
revenge plotline, it manages to make a huge
splash, with an elaborate plan involving BMW's
new Mini-Coopers and the infamous traffic of
LA. On these pages, Pizzini shares photos and
her take on the challenges of decorating this
caper film. |

above: Third Floor Italian Apt. We used 1899
Venetian valances and $19.99 sheers...

left: Second Floor Italian Apt. Bad guy Steve
breaks into this apartment and sets up the
explosives that start the safe crashing through
the floors to the boat below. Just keep that
falling safe away from the Murano glass lamps!

Photos by Denise Pizzini
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below: Water Garage. This set was built in the outdoor tank at
Universal Studios. In the scene, a safe is dropped from the
apartments above to fall into a waiting boat. The canal bottom
dressing (olive oil cans, bottles, and boating supplies) was
dressed into the set, then the set was partially filled with water.

:

right: Steve’s House. The home of the villain and his big
screen TV, which is a plot device in the film. The villain is
meant to have more money than taste.
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above: LA Metro Tunnel and Mini-Coopers. Another set that
required a live drop — an armored truck falls through from
the street level to the tunnel below. The set was built at the
old Boeing plant in Downey.

below: Automatic Traffic Control Center —ATSAC. This

facility is where all the traffic in Los Angeles is controlled.
We were offered the opportunity to shoot in the actual
facility, with the provision that we would be out and their
machines and computer systems would be operational by
Monday morning rush hour. I am so glad we decided to build
it instead, as | didn’t want the set decorating department to
be responsible for the largest traffic jam in LA history.
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television

66

left: The hardware store office of the town
hero, Handy. above: Monroe’s Mooseport home
brings DC to small-town Maine.

elcome

Set Decorator: Gordon Sim SDSA
Production Designer: David Chapman
FOX

After returning from LA and all the Oscar celebrations, | was
asked by Production Designer David Chapman to work with
him on a “small”, political satire for Fox, currently entitled
WELCOME TO MOQOSEPORT, starring Gene Hackman and
Ray Romano, directed by Donald Petrie.

The story line in brief: After his term in office, former President
Monroe returns to small town Mooseport, Maine, to live and to
escape his ex-wife. Through a series of bungles, he gets
conned into running for mayor against the town hero, owner of
the hardware store, and unknowingly falls for the hero’s girl-
friend. The farce begins, mayoral race and courtship go horribly
wrong, and in the end, every one ends up with whom and what
they deserve.

It was decided to build the two character sets, the Hardware
Store interior and the Mooseport Whitehouse interior, on the
stage here in Toronto. We would shoot the exteriors in and
around Lake Simcoe and a small town northwest of the city.
Location work would come first [Good! More time to prep stu-
dio sets.] Second, move to the studio. [Excellent!] Third would
be wrap, summer and holidays. [Perfect!]

In late April, we went to camera, with the long winter’s snow
finally letting up and the promise of spring in the air. Then the
skies opened and it rained and rained - the entire spring! All our
weather cover was used up in a matter of weeks. From then on,
things became a scheduling nightmare.

Our challenge was to meet production’s expectations for the
ever-changing schedule, yet still create two very different worlds

o
Mooseport

in two studio sets in which more than two-thirds of the movie played.
In the film, we see very little of the hero’s house. The hardware store
is really his home. We tried to layer it with his life and work over the
years, and to reflect his ideas about life in general. The hardware
store needed a quaint small town feel, homey but not nostalgic or
sentimental. It needed to be orderly like Handy, the character, but to
be filled to overflowing with merchandise, personal items and, like
Handy, never ending potential. Monroe’s house on the other hand
had all the trappings of Washington. It was spacious and smartly
treated with very solid furnishings, current and stylish, lots of securi-
ty and technology - the antithesis of Handy. His was a house full of
himself and his career, obvious and arrogant.

After many years in this business and after fourteen different
schedules published for this “small, uncomplicated” picture, it
always amazes me what obstacles and challenges come to us, over
and above our central work on a film. | am also impressed by how,
with the help of good crews and colleagues, we find ways around
and through seemingly undoable situations, with little disruption to
production, still producing sets that reveal character and ideas to an
audience. Even on a relatively small straightforward film such as this,
one never really knows what might be in store.

Ultimately, it's what makes the job fascinating.

— Gordon Sim SDSA

Editor’s Note: Gordon Sim SDSA, and Production Designer
John Myhre, won the Academy Award this year for the
Art Direction of CHICAGO.

o
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Property
Department

www.sonypicturesstudios.com/property

Extensive inventory of antiques
& contemporary furniture —
living room, bedroom, kitchen,
lawn, garden, and patio including
steel, wire, wicker, plastic

Athletic equipment, sporting goods, camp-
ing gear, health club gear

18th & 19th Century replica
oil paintings with period frames

Contemporary art selection
Medieval weapons and props

Books — school, law, art, magazines
Drapery and fixtures

Office, home, school, hotel,
motel, coffee shop, restaurant
and video store furnishings

Vintage & contemporary televisions,
radios and record players

Let Sony Pictures Studios be your one stop shop for all
your property and set dressing needs. Conveniently located
in our 100,000 square foot off-lot warehouse, we offer an
impressive inventory of furniture, relics, weapons, books,
appliances, athletic equipment and artwork.

Call us for a quote. We offer competitive, negotiable rates
and flexible terms. Friendly and knowledgeable staff plus
clear sight lines make gathering what you need for any proj-
ect as easy as possible.

o

Sony Pictures Studios
Property/Set Dressing

Warehouse Location
5300 Alla Road
Los Angeles, CA, 90066
Phone: (310)244-5999
Fax: (310) 244-0999
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irates

of the
Caribbean:

Treasure in the cave. Photo by Elliott Marks, SMPSP © Disney Enterprises, Inc. and Jerry Bruckheimer, Inc., All rights reserved.
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Set Decorator Larry Dias SDSA

Assistant Set Decorator Teresa Visinare SDSA
Production Designer Brian Morris

Walt Disney Pictures

Interviewed by Florence Fellman SDSA

Set Decorator Larry Dias helped turned Disney’s classic amusement ride,
PIRATES OF THE CARIBBEAN into a wild and wacky, swashbuckling fanta-
sy movie of the same name.

SET DECOR: First, let's get obsessed with PIRATES OF THE CARIBBEAN
- is this your first movie based on a Disneyland ride?

Larry Dias: Oh my God, yes!

SD: Okay, let's be honest, how many times did you have to go on the
PIRATES OF THE CARIBBEAN ride before you had a vision for the movie?

LD: Physically, only once, but the Art Department went on the ride, fimed
it, took still photos with a panoramic camera (stopping the ride whenever
they needed to) so we had great research. | think | watched that film about
1200 times.

SD: So | suppose Disney sent you on an all-expenses-paid-trip to the
Caribbean to turn that ride into the biggest, craziest high-energy ride of
them all?

LD: Yes, we shot in the Caribbean, but it wasn’t exactly Club Med. It was
a little rough and tumble. We were on St. Vincent Island, which is one of the
Grenadines. It's sort of an undeveloped island without the really beautiful
beaches and white sand. We had to choose an island like this so we could
create big plate shots and be in an unidentifiable place. The beaches we did
use allowed us to build our big ocean front town, Port Royal, Jamaica.

SD: Did being on this island pose any unique decorating challenges for you
and your crew?

LD: | had done a movie in the Caribbean twice before so | knew what | was
up against. | had also done a movie in Hawaii for six months so | understood
the island thing. | was quite aware that | was limited as to what resources |
could get locally. You have to be a good planner. Besides that aspect, it was
a relatively primitive situation and it took hours to get anywhere by truck, so
we had to barge everything in. Even going to the set every morning involved
going aboard a double-decker barge and sailing in.

SD: How did you manage your crew on such a remote location?

LD: | think there were about a total of 300 crew people on location. | was
allowed to take most of my key people including Assistant Decorator Teresa
Visinare SDSA, the lead, the coordinator, and some set dressers. | did hire
a few local set dressers and we all worked really hard. My crew was amazing
- they made it all possible.

continued on page 70

o
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continued from page 69

SD: Each time we set decorators are hired on a new project,
our first task is to read the script and break it down for creative
and budgetary considerations. Often, we come across at least
one set which generates a moment of abject horror where we
think, “How in the world am | going to pull that off?” Did you
have a moment like that when you first encountered the
PIRATES OF THE CARIBBEAN script and how did you resolve
those challenges?

LD: Actually, there were many scenes and sets where |
thought, “Oh my God, how are we going to do this?” Just the
scale of the movie alone was beyond large. For example there
was a “Treasure Cave”. About five pirate ships were supposed
to enter a huge cave and dump their massive treasure right off
the ship’s decks into the cave. We built this set on Stage 2 on
the Disney lot. Then during the building phase, while we were
away on a scout, the set caught fire and almost burned down
the whole stage. That was quite a shock. Apparently, there was
a chemical reaction between the foam that was used to sculpt
the cave and some other materials.

Of course, we had to rebuild it. In that cave set, it was diffi-
cult for me to calculate exactly how much treasure it would take
to fill the space in a believable way. We had to have boatloads
of coins and pirate booty. In the end, | had to have almost 1 mil-
lion gold coins minted.

SD: How did you go about doing that?

LD: We found original coins from that period - Spanish and
Portuguese coins, then we cast them and gold plated them, vir-
tually creating our own mint.

SD: What happened to those coins after the movie?

LD: They turned out really well. | think they're being used for
public relations purposes now.

SD: While we’re on the subject of gold, is it true that Johnny
Depp showed up on set with all his teeth capped in gold? And
were you forced to arrange the decor to harmonize with his oral
presentation?

LD: (laughing) No, definitely not. But Johnny was funny with his
gold teeth.

SD: Did he or any of the other actors respond to the set decor
and art direction?

LD: Yes, all the actors were terrifically responsive to the envi-
ronment we created.

o
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opposite top: Camera
barge and crew with the
boats The Interceptor and

SD: Besides minting coins, did you have an extraordinary
amount of fabrication demanded by the fantasy and period
qualities of PIRATES?

LD: Yes, we fabricated more on this film than | ever had before.
Because we built period ships, we had to create authentic
ship's interiors starting with the bunks and rigging, down to the
smallest details like the sailor's bags, their hand-held instru-
ments and tools. It was a tremendous education, especially
building the two main ships, the Evil Pirate ship and the British
naval ship. The British ship we actually built twice, once for
shooting in San Pedro, then once again in the Caribbean. Both
ships were built on top of barges so they looked like real ships
but the structure that propelled them was under water. These
were such huge undertakings that we set up our own in-house
staff shop to enable us to sculpt, make molds, cast, weld and
paint - whatever was demanded of us, we could do on site.

SD: Besides the fabrication, were there any vendors in Los
Angeles who were especially helpful with your execution of
PIRATES decor?

LD: So many vendors helped me, but especially Warner Bros.

The Black Pearl.
opposite below: The deck
of The Black Pearl.

left: The blacksmith’s
workshop.

All photos by
Elliott Marks, SMPSP

Jerry Bruckheimer, Inc.,
All rights reserved.

Prop House, Universal Prop House and House of Props
were terrifically helpful to me with the accumulation of vast
amounts of treasure. They were also accommodating with
long-term rentals.

SD: What sources and methodology did you use for your
research?

LD: Most of our research came from the Internet. We would
look up headings like pirate objects, ship building, ship interiors
and that would lead us to interesting eccentric people who
were doing things like keeping the original art of blacksmithing
alive. The Internet made it possible for us to hook up with col-
lectors and people who published small pamphlets on other-
wise lost arts. We also purchased a huge amount of books and
studied the images, obviously focusing on the styles of archi-
tecture and everyday objects used in the Caribbean islands
during that period

SD: Larry, thanks for sharing the secrets of PIRATES OF THE
CARIBBEAN with us. As decorators interested in the art of sto-
rytelling, | can guarantee that anyone who sees the film will ben-
efit from learning about your wonderfully creative solutions. =

o

©Disney Enterprises, Inc. and
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LOCAL 44

COORDINATORS
GREENS
PROPERTY

Stewart McGuire PROPMAKERS Walter Keske
PROPERTY MASTERS

Business Agent SET DECORATORS Secretary-Treasurer

SEWING PERSONS
SPECIAL EFFECTS
UPHOLSTER-DRAPERS

SALUTES
THE SET DECORATORS SOCIETY OF AMERICA

IATSE LOCAL 44 e 12021 Riverside Drive @ North Hollywood, CA 91607
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(310) 785-0000 » (818) 989-4300

13520 Saticoy St. Van Nuys, CA
Visit our showroom 9 -5 (M-F)

Tenting & Canopies * Film Shoots
Wrap Parties * Premieres

* Special rate for set decorators only *
Rentals can be used for
7 days at no extra charge!

i Museum Framing

W-FRAMEAT ==

Plewi Boxag
www. uframeilca.com - g-mail: ubramib@acl.com

Shadaow Bowes
Maadlpwork
LOWEST PRICES IN THE MARKET

Harging Sarvica
Fauiding

Wacuum Maounling
Larrération
Mrrors
Frint-Lighos
Plagqua

Faady Mada Framas|
WE CUSTOM FRAME IN 1 HOUR

Adrianna Cruz-Ocampo

1350 GHERMAN WY, VAN LY, 8 071806 = PHORE (B10) TE1-4500 = R (aid) mat-14im
102654 VENTLILA BLYTL, TARZANA, CA 51356 » PHOME (£18) 344-003 « FAX {8} 38441576
ALY ANTA YO

TUE ¢ 10ER St MPE 10011 + P12 B8E 7767 » B 718 797 M55 = FropCompanyiian oom

/\\
R\ g
ORAPE

ROSE BRAND

Theatrical Fabrics, Fabrications & Supplies

NEW YORK LOS ANGELES
800223 -1624 800360 5056
212+242-7554 8185056290

Fax Fax
212242 <7565 818+ 505 6293

ORDER ONLINE!
www.rosebrand.com
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television

Set Decorator: Ron Olsen SDSA
Production Designer: Roy Christopher
Grub Street Productions/Paramount

The beloved set of FRASIER is one of television’s favorite apart-
ments. Although its iconic status means that it has remained large-
ly unchanged through the past ten years, Set Decorator Ron Olsen
SDSA does try to mix it up every once in a while, just as a real per-
son would do at home.

As Olsen relates, it was a bit nerve-racking for him, “The first
time was after the third or fourth season. The production designer,
Roy Christopher, and | decided it was time to change a few things.
Even though | knew it was a good idea, it terrified me to change
ANYTHING on a set that was so well received and so scrutinized
every week by millions of people!” They finally concluded that the
one place they could work without making drastic changes was the
tableau on the table behind the couch. “We talked about maybe
setting the bar objects there, but Frasier and Niles were so estab-
lished going over to the bar near the piano for their nightly sherry,
that we just couldn’t. So one day | brought some new stuff from
Obt*jects and when no one was looking, | just did it.” So how do
the show’s millions of fans feel when familiar things are replaced?
They overwhelmingly approve, enthusiastically following the set’s
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Opposite top: Glass piece by Laddie John Dill.
Opposite below: The famous sofa and tableau.
Inset: The original tableau. Above left: Dale
Chihuly glass bowl with Rauschenberg print in
background. Above right: Tribal artifacts. Below:
Keith Kaminski’s homage to a 1939 Otterson.
Photos by Ken Haber

design evolution. In fact, many fan sites dedicate space to cata- After the 100th episode, Dale Chihuly, an internationally famous
loging Frasier’s art collection. glass artist who lives in Seattle, decided that Frasier should have
Olsen started on the first episode, but most of the art in the a Chihuly in his apartment. He offered a range of valuable pieces

apartment was originally obtained for the pilot by Sharon Viljoen. to choose from, and the team selected the remarkable piece
For example, the glass piece to the left of the fireplace is by Laddie that has been gracing the set ever since. Add to that a Le
John Dill, a beloved Los Angeles artist. The Robert Rauschenberg Corbusier lamp, famous artisan replicas of the Chanel sofa and
print is real. The painting over the piano was initially an Otterson Eames chair, and of course, an extensive collection of tribal arti-
from 1939. After the pilot, Olsen had an artist named Keith facts (a favorite of Dr. Sigmund Freud) and you get the perfect
Kaminski paint a work inspired by the original Otterson. Kaminski picture of an art-lover, at home in America’s favorite living room.
has also painted a number of other pieces that hang in the hallway. — Shana Nys Dambrot
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television

this Shmat | did

Set Decorator Tara Stephenson SDSA

For each episode of MONSTER HOUSE, the designers come up
with an outlandish theme for a home makeover. | have decorated
Western House, Medieval Castle, Golden Age of Hollywood and
’70s Disco Party House, among others.

Once the build team starts on Monday morning, working with
loose renderings from an architect, anything can happen. They
have only one week to radically change the home. There have been
a few houses where, by the end of the week, the concepts have
been changed completely due to a lack of time. In these situations,
they usually turn to me, looking for resources and asking if | can
solve the problems through decorating. My experience comes from
working on sitcoms and being able to solve problems in the blink
of an eye. | perform miracles on a daily basis on THAT ‘70S SHOW
and | carry that over to MONSTER HOUSE.

| buy all of the furniture and accessories, since they are perma-
nently installed. [Some home makeover shows only put the furni-
ture and accessories in for the shoot; the homeowner has the
option to buy them when it is over. This is not the case with MON-
STER HOUSE-everything is bought specifically for the house.]
Since the budget is small, | shop the thrift stores. At my sugges-
tion, the production team made a deal with IKEA. Every week |
make a pilgrimage there, and to my relief, they always have some-
thing just right for each house. | also rely on many of my industry
sources: for the Golden Age of Hollywood House, | wanted old car-
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icatures like the ones from the Brown Derby in the dining area, and
old set stills from movies from the past. | used Hollywood Studio
Gallery to fulfill that order and the homeowners loved it.

Sometimes, the homeowners have some nice pieces that we
incorporate, but not always. When | did the initial walk-through of
the Western House, there was not a stick of furniture that could be
used. | had to start from scratch and provide everything. In theory,
when | go to the house on Sunday to do the installation, the build
crew will have finished, the cleaning crew has done their thing, and
we have the house to decorate. But this time when | arrived to
install on Sunday with my assistant Jarri Schwartz, the build por-
tion was not complete. | thought | would have to come back anoth-
er day, but they called in extra builders and we all worked as a team
to get it done and give the house back to the homeowners in time.

| don’t get to point and tell someone else where | want some-
thing; it is all hands on. We do everything from installing draperies
to hanging pictures. If | need something built or light fixtures
installed, | have one of the builders do it, but everything else, my
assistant and | have placed.

It has been an experience to learn how these reality shows work,
and how quickly things get done. Everyone pitches in for the final
look of the house. Our segment producer and associate producer
have stained furniture next to production assistants. All are eager to
help and no job is beneath anyone.

I never had the desire to be an actor; but since | decorate the
homes on camera as a result of this show, | am getting more com-
fortable with being in front of the camera. | don’t need to act or
even remember lines, | just need to be myself. It has been a chal-
lenge, but | feel more confident and comfortable each time.

So far, | have to say it has been a wild ride, but one that | would
get back onto and ride for a while.

—Tara Stephenson SDSA

Opposite, top: English Pub House
Opposite, far left: Western House
Opposite: Sultan’s Palace

Above: Golden Age of Hollywood House
Above, right: Sultan’s Palace

Right: 70s Disco Party House

Lower Right: Medieval House



pg 78 SET DECOR 9/12/03 6:45 PM Page 1

events

Calendar of Events

October 2
Executive Board Meeting
SDSA Office 7PM

October 4
Day with Set Decorators
CBS Radford 9AM

October 7
Business Members Liaison Committee Meeting
Prop Services West 6:30PM

Associate Members Meeting
SDSA Office 7:00PM

October 10
MARKETPLACE Load-in
Universal TBD

October 11th
MARKETPLACE
Universal 11:00AM to 5:00PM

October 19th
AIDS Walk

November 6
Executive Board Meeting
SDSA Office 7:00PM

November 11
Business Member Liaison Committee Meeting
Prop Services West 6:30PM

November 12
General Membership Meeting
Susanne Hollis 6:00PM

December 4th
Executive Board Meeting
SDSA Office 7PM

December 9
Business Members Liaison Committee Meeting
Prop Services West 6:30PM

December 11
Associate Members Meeting
SDSA Office 7PM

February 14
Santa Barbara Film Festival

March 21
SDSA Annual Luncheon
Ritz Carlton Marina Del Rey

PUBLICITY? WHO ME?

In our SDSA publicity seminars, the first question | ask those in
attendance is “why do you want/need publicity?” The answers
vary, or course, but most are along the lines of “because it brings
more work.” And that is the truth.

We live in a time when simply reading about someone can
make them “hot.” Los Angeleans, in particular, have a fascination
with the “behind the scenes” workings of the motion picture and
television industry. When one of your projects is publicized, it
offers you a chance to have your work appreciated outside of the
crew and “the team.” It offers others a chance to see your work
and discover your secret sources. And it plasters your name in
front of those industry people who will be responsible for your next
employment opportunity. Pretty much a win-win situation.

Train yourself to be your own publicist. Step outside of your
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Summertime
meeting

Kurt Gauger, left,
welcomed SDSA
members to a summer
féte at Old Pine
Furnishings.

daily work and look at what you do. Find opportunities
to take photos of your set-ups. Make it a point to meet
the publicist of every project that you work on.
Introduce yourself and let them know what you do. Find
out what opportunities are available for you and the
team to promote themselves. Consider a website as a
promotional tool.

As always, you are welcome to contact me, discuss
your project and brainstorm ideas for your publicity pro-
gram. Sign up for the next publicity seminar and share
ideas with other SDSA members. You’ll be amazed at

how easy this publicity thing is once you get started.
But you gotta get started...

—Jeffery Bowman

alOld Pine Furnishings

Old Pine Furnishings graciously hosted the SDSA summer general
membership meeting — a perfect time and place for old-fashioned
lemonade and companionship. Members enjoyed tasty summer hors
d’oeuvres with liquid refreshments cleverly served from antique porce-
lain and iron troughs. Beautiful and inspiring floral arrangements for the
interior of OPF were generously supplied by Sandy Rose and Tic-
Tock.

Old Pine staff toured decorators through the ground floor stock dis-
play areas and the upper showroom, which features vignettes highlight-
ing decor from their four distinctive product lines: European Antique Pine,
Old Timber Furniture, Asian Accents Collection and Mum’s Garden -
Vintage Garden Relics.

As usual, when socializing among such tantalizing surroundings, the
hardest part was to gather everyone for the business end of the
evening. President Daryn-Reid Goodall called the meeting to order and
reviewed the many accomplishments of the last few months.

Business Member Liaison Gene Cane welcomed returning business
members American Garage, Monkey Junction and Sloan Reis along
with new business members: Academy Tent and Canvas,
Architectural Digest, AW Rugs, Mansour Fine Rugs, Metropolitan
West and Wired. Abbey Event Services announced their move to
Montebello.

Vice-President Mark Johnson discussed the progress of the web-
site, urging all to get their bio’s online and to keep them current. He also
covered the SDSA’s continued status as 501(C)(6) organization.

Jan Bergstrom presented samples of the artwork to be used for the
SDSA greeting card line and urged members to submit samples of their
art for possible inclusion. Shirley Starks solicited funds for the ceremo-
ny honoring founding members of the SDSA.

Jenny Bradley and Elena Fritz of TRADITIONAL HOME, had flown in
for the meeting, and along with Phil Hoffman presented the latest on
the very exciting Traditional Home/Reel Design event.

As members were leaving, Administrator Bob Yonchak’s alfresco sign-
in table had been transformed into a beautiful display of flowers in mem-
ory of set decorator Kathe Klopp. Flower Art, Parterre and Sandy Rose
provided the lovely floral remembrances, which were offered to members
as a special tribute. [ ]

79



SDSA FALL 2003 9/7

9/10/03 10:00 AM Page 80

appreciation

80

'T'he
Right
Stuftt

Set Decorator Amy Vuckovich SDSA
visited with Retired Set Decorator
Eddie Baer, at the Motion Picture and
Television Fund Home. Baer, the
newest Honorary Member of the
SDSA, is known for his decoration of many popular television series,
including ROCKFORD FILES, KOJAK, WONDER WOMAN, DUKES
OF HAZZARD, ALICE, BARETTA, and the feature film, ROCKY 2. The
elderly but effervescent set decorator was initially more interested in
extolling the delights of the MPTF Home, but did eventually reminisce
about his career. Here is a step back into the set decoration of the
1960s,’70’s and 80’s.

Eddie Baer began working in the film industry in 1959, as an
upholsterer for Revue Studios. They were originators of the crime
/adventure/drama genres in television, shows like MICKEY
SPILLANE’S MIKE HAMMER and SOLDIER OF FORTUNE. He went
on to work at Warner Brothers, Universal, and Desilu Studios.

As Upholstery Foreman at Warner Brothers, he was responsible
for creating 140 pieces of “trapping” (a general term for horse tack)
for the 1967 movie CAMELOT. “At the time, | did not know the front
end of a horse from the back,” revealed Baer. A jeweler in New York
made stacks of two-inch engraved metal pieces, which Baer wove
together with leather and linen panels to create armor for each horse.
Not long after, Set Decorator George Hopkins convinced Baer to
become a set decorator, which began a film and television credits
span of almost a decade.

In 1979, Baer returned to Warner Brothers to become the assis-
tant manager of the property department. From his working knowl-
edge of decorating for episodic television, Ed initiated the first “pack-
age deal” and production rentals for set decorators.

Baer served on the Executive Board of IATSE Local 44 (the LA
local for ‘Affiliated Crafts’ including propmakers, special effects, prop
people, greensmen, drapery, and set decorators), beginning in 1985
as a set decorator representative with his good friend Set Decorator
Mickey Michaels SDSA. Brenda Meyers-Ballard SDSA, the current
Local 44 set decorator rep, states: “Eddie Baer has to be credited
with holding our craft together. Thanks to him, the set decorators
were heard. Eddie knew the union rules, and answered everyone’s
questions. This was a time of great transition when the independent
flms and nonunion crews were changing the business. He tried as

Thomas Ed (Eddie) Baer
Retired Founding Member of SDSA

28

hard as he could to get our interests well represented.”

After leaving Warner Brothers in 1991, Baer went to work with
Audrey Blasdel at Hollywood Central Props in North Hollywood.
There, with a “renegade” bunch of not particularly like-minded dec-
orators, including Bob Zilliox, he co-founded the SDSA in 1993. He
reminisced about early meetings in the conference room at
Hollywood Central and how gratifying, and what a relief it was, to
share with fellow set decorators.

He voiced some strong opinions about set decorators losing the
standard of having a driver. Baer recalled being asked by a director if
he could just go purchase and deliver something quickly. “Well, my
car is all the way in the parking lot” he replied, making the point that
he should always have an immediately accessible driver, and that
driving any vehicle, or personally delivering set dressing, is not a con-
dition for the employment of a set decorator. After that, Ed was
always supplied with a driver standing close by for emergencies.

Baer recalled that while he was decorating ROCKY 2, Sylvester
Stallone was concerned that the apartment set not be exactly the
same as in the first ROCKY. He wanted a hint that the girlfriend had
moved in. “While | spoke to him in depth about his wishes, | sent my
driver and my guys to pick up some geraniums and vases. We
immediately put them in the window above the bed, cleaned it up a
little, and everything was just fine.” Score another one for the stand-
by driver for the set decorator.

Baer feels that many set decorators today do not stand their
ground, or know the parameters of the job. He is concerned that too
much has been given away during contract negotiations and to
other departments. He cited an example by revealing that his rate of
pay when he retired was higher than what many set decorators
make now at scale, and he had a driver.

| came away from my meeting feeling refreshed in the knowledge
that those who came before us were truly professional. Ed Baer is a
fine example of dignity and poise. He stood for what was right, and
| don’t think he took much guff. He supported his crew and he laid
the foundation for protecting our craft.

Thank you, Mr Baer. )
— Amy Vuckovich SDSA

o
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Progo Services West

SDSA

The SDSA provides a unique conduit where businesses
serving the art of set decorating - the vendors - are partnered
with the set decorators themselves. Set decorators have prof-
ited from this relationship by having a deeper understanding of
the realities of the “straight” business world. Business owners
have gained perspective into the challenges faced by set dec-
orators. Result: better working relationships all around.

In interviews with the principals of Prop Services West, we
learned more about business, Hollywood, and survival. We spoke
with Al Sweet, President of Albert Sweet Enterprises, Ricky
Stoutland, Senior Vice President, Bill Mitchell, General Manager at
PSW, and Gene Cane, Manager of Client Services for PSW.

Prop Services West first opened in 1978, in what was origi-
nally a Thrifty Ice Cream plant, in the heart of Hollywood.
Original owners were Set Decorator Bill Harp, who among other
assignments decorated the CAROL BURNETT SHOW and her
various homes and offices for much of her career, and Art
Director Chuck Murawski (MAUDE, THE FACTS OF LIFE).

PSW grew easily. Harp’s taste and famous drive created a
fine collection of furniture and decorative accessories, providing
an alternative to the studios’ stocks. Customer service and high
quality were hallmarks at PSW.

ES TO BUSINESS SCHOOL

After Bill Harp died in 1994, the prophouse was held in a
trust, and estate accountants ran the show. Frank Stepherson
took over most of the buying responsibilities, and was always
ready to help solve a decorating dilemma. Sadly, Stepherson
passed away in July of 1997. Murawski had left the partnership
previously. Little revenue went back into the business, leading
to sales of prophouse stock and consolidation as space
became tighter. PSW managed to hold on, but rumors swirled
about the future.

Enter Al Sweet, who acquired PSW two years ago. He was
a neighbor, landlord and friend to Bill Harp for nineteen years.
“He was a perfectionist, an expert on every subject,” Sweet
says of Harp.

Sweet migrated from New York to LA in 1961. Exponential
growth of his restaurant refrigeration business through the ‘60s
and ‘70s ended with business reverses in 1979. He shifted to
real estate, currently owning thirty buildings within walking dis-
tance of each other in Hollywood. Tenants are all in the enter-
tainment business. In 1989, he acquired Occidental Studios -
the old Mary Pickford stage near downtown LA, followed by
Occidental Stage 5 in North Hollywood, Occidental Lighting — a
film equipment rental company, and PSW.

Photos by Lisa Dare
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Asked why he thinks some movie studios, such as
Paramount, have divested themselves of prophouses, while he
and others have thriving independent prop facilities, his answer
is pure economics. “On the lots, the return on investment in
office and stage space is very high, so that's why the studios
tend to downsize in this area.”

Asked his prognosis for the future of the prop and set dressing
business, Sweet held a wet finger to the wind and said, “As far as
market research, I’'m a dropout”. His actions indicate that he is an
optimist: a new multistory building will soon be added to PSW,
and Occidental is expanding with a new 14,000 square foot struc-
ture. “Our goal is to be the largest independent production studio
in town.” Strategies include providing cost-effective solutions for
filmmakers, such as new technologies for visual effects, and “pre-
ferred rates to our tenants — favored nations pricing.”

The PSW crew of thirteen has many familiar faces. Bill
Mitchell left Sony’s prophouse to become General Manager;
after Sweet made him an offer he couldn’t refuse. “l liked the
idea of moving to a smaller field where | could have a larger role
than at the big studio. Plus, he promised he was going to invest
in this place, which was very attractive.”

Robert Arias and Louis Molina are on the floor in sales,

—p—

James Moran is office supervisor, and Cindy Barreras is floor
manager. Barbara Exner, another Sony alum, is working on out-
side sales, developing new markets for PSW. Maintenance and
loading dockworkers make up the balance of the compact staff.

Gene Cane has been at PSW for many years, with a break
from 1988 to 1993 when he decorated commercials and
episodic television. “I know both ends of the business and this
side felt good to me.” Cane is now the principal buyer at PSW
as well as Client Service Manager. He is also the current chair of
SDSA’s Business Member Committee. A goal: “ | would like the
other business members to get to know more about each other
and not to focus so much on the decorator members. We can
use each other, refer each other for opportunities.”

PSW has generously supported the SDSA for a year now as
pro bono landlord. The new offices are clean, convenient, well
located — and a great deal. With all the ambitious projects spear-
headed by the SDSA, the low overhead helps make possible the
achievement of its agenda for the membership. The arrange-
ment seems to be a win-win deal. Cane says, “The goal of hav-
ing the office here at PSW was not to enrich ourselves, but we
have seen people in here that we haven’t seen in a long time.
We are proud to be able to house the SDSA.”

—Rosemary Brandenburg SDSA
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RC Vintage, always a choice for vintage
furnishings from Art Deco to the 1970s,
now has a new line of contemporary light-
ing. Vigilant care is taken to ensure that the
lamps, sconces and chandeliers are in
good working order. So now, whether you
require Tiffany lamps for a boudoir, Deco
ceiling fixtures for that period office building,
or Mod sconces for a hip apartment, RC
Vintage can light your set like no one else.

RC Vintage

1638 North Cherokee Avenue
Hollywood CA 90028 |
Ph: 323-462-4510
Fx: 323-466-0941 :
Email: rcvintage@aol.com
www.rcvintage.com

If you only think of artwork when you see the
Pinacoteca Picture Props name, think again.
They do indeed still specialize in art, custom
framing [over 2000 molding styles], charts, cer-
tificates and supplies; but they have also
acquired Minoa Props and now have an
expanded collection of furniture, lighting,
kitchen and bath accessories, toys and smalls.
Worth a stop at their 10,000 sq ft warehouse or
pull up their inventory on the web — Tija and
John Patrick and gang, including Jack-the-
puppy, will be happy to help.

Pinacoteca Picture Props

5735 West Adams Boulevard

Los Angeles CA 90016

Ph: 323-965-2722

Fx: 323-965-2730

Email: info@pinacotecaprops.com
Www.pinacotecaprops.com

« Convenlence Store
* Hardware
* Loandry Mat
« Music Siore

— I_'o Re

|
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6905 Beck Ave.
North Hollywood, CA 91605
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Phone: (818) 764-2162
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Premier Buddhist art and Asian
antiquities dealers, Silk Roads
Design Gallery now has a collec-
tion of over 300 Taoist, Buddhist
and popular folk religion images
ranging in size from six inches to six
feet — the largest collection in the
world outside of Asia. Most of the
sculptural images are documented,
showing their religious, cultural and
historical significance. Experts Cari
and Jon Markell go out of their way
to inform and help, whether in
research from their extensive library
of Asian art and design or in finding
the appropriate piece. Take a
moment to step into history ‘and
immerse yourself in another world.
Please note new email address.

Exterior sculptures have become part of the Art Pic gallery col-
lection, with over 100 pieces on display in their new sculpture
yard; along with an additional building, hosting works on paper
and artworks that rent for under $100. The constantly chang-
ing collection of over 1000 pieces in the main gallery is aug-
mented by a slide/photo registry. Now you can experience the
artwork in person with ease — they have added a parking lot,
and they have a thorough catalogue online.

Art Pic

6826 Troost Avenue

North Hollywood CA 91605
Ph: 818-503-5999

Fx: 818-503-5995

Email: artpicmk@aol.com
www.artpic2000.com

Silk Roads Design Gallery
8590 Melrose Avenue

Los Angeles CA 90069

Ph: 310-855-0585

Fx: 310-855-0572

Email: info@silkroadsgallery.com
www.silkroadsgallery.com

New address:
Abbey Event Services, Inc
1520 South Maple Avenue

Montebello, California 90640
Ph: 323 201-4200, 888 942-2239
Fax: 323 201-4294
www.abbeyeventservices.com

= Consiruction Sine = Contral Cenfer

* Bus Shelters * Lighting
* Dumpsiers = Motorcveles & Paris

e E.C. Prop Rentals, Inc.
-

11846 Sherman Way
North Hollywood, CA 91605
Phone: (818) 764-2008
Fax: (818) 764-2374
E-mail: ecpropsi@aol.com

S| Decorpbans Seciedy al Lesica
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book review

VINTAGE VICTORIAN
TEXTILES

by Brian D. Coleman
Schiffer Publishing 2002
$49.95

reviewed by Nancy S. Eaton
Textile Artifacts/

Archive Edition Textiles

As one would expect of the West Coast Editor of OLD HOUSE
INTERIORS magazine, author Brian Coleman’s home is a celebrat-
ed Seattle, WA architectural landmark. In the pages of VINTAGE
VICTORIAN TEXTILES, this gifted and passionate collector has
opened his doors to share with us an intimate tour of his unique and
richly adorned home.

This new book offers exquisite vintage textiles arranged in
authentic period settings. The 170 photographs are a visual delight.
Beyond sumptuous, the antique furnishings are lavishly layered in a
banquet of contrasting colors and textures. Rooms are shown in
wide-angle shots, then dissected into individual elements that high-

—p—

light all the exceptional details. Descriptive captions highlight these
and offer historical insights into Victorian home decorating. There is
also a useful glossary, a section on care and conservation of antique
fabrics, and a resource guide.

Historically, textiles were cherished for both their utility and beau-
ty. Prior to central heating, homes were cold. When hung in win-
dows and doorways, fabrics kept out drafts; and when piled upon
a bed, or across a lap, comfort was achieved. Practicality aside, it
was embellishment that really mattered. Opulent, over-stuffed, and
overly decorated are terms that aptly describe Victorian interiors of
the Gilded Age. The textiles of this era were some of the finest ever
created. This outstanding collection of handmade textiles truly cel-
ebrates 19th century skill in artistic needlepoint, beadwork, embroi-
dery, lace making and other handwork. In addition, the commer-
cially produced trims, fringes, velvets and woven fabrics far exceed
anything being produced today. Be advised that high quality antique
fabrics are often difficult to find and can be expensive, but patient
and persistent seekers can still find their own treasures.

VINTAGE VICTORIAN TEXTILES is more than just a glamorous
coffee table book. Beneficial to any designer or collector, it features
decorative and functional applications for effectively and authenti-
cally using vintage textiles. [

Editors’ note: You can purchase the book VINTAGE VICTORIAN TEX-
TILES through the SDSA website: www.setdecorators.org

For All Your Se
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Kathe Klopp

Set Decorator Kathe Klopp passed away July 4th, 2003 after a
long battle with cancer. Klopp, whose work covered every genre of
feature film, was known for her well-researched, realistic and richly
layered sets, as well as her quick wit and generous spirit.

A Southern California native, Klopp started her creative career in
the magazine field as a cartoon editor, then moved to photo edit-
ing, eventually finding her way to the film business. She began art
directing commercials, then landed in feature films as a set deco-
rator, a job she loved.

"A more relentless Pollyanna has never walked this earth,"
remembered Jan Bergstrom, a friend and fellow decorator. "It was-
n’t that Kathe would just keep prodding the clouds until they
revealed their silver linings. The way she was wired, the good in any
situation was always blindingly clear. Give her only lemon seeds,
and she’d still figure out a way to hand you a glass of lemonade by
call time the next morning - of course, served in a very cool, situa-
tion-appropriate glass."

In 1987, while decorating the film MASTERS OF THE UNI-
VERSE, Klopp joined IATSE Local 44. She became a set decora-
tors’ representative to the Executive Board in 1994, working tire-
lessly as a voice for her peers. A member of the Motion Picture
Academy since 1993, Klopp was presently serving on an executive
committee of the art director’s branch. She was also instrumental
in the founding of the SDSA and during its growth over ten years,
serving as a member of the Board and as a frequent contributor to
SET DECOR magazine.

Klopp resigned from both boards in November of 1999. Writing
for the Winter/Spring 2000 SDSA newsletter, she shared her pas-
sion for horses and her desire to shake things up a bit. "I really am
just a kinda cowboy wanna-be. | love the chance to stuff a good
horse in a trailer and take off somewhere," she wrote upon her
return from eight weeks on the road with riding instructor Lee
Smith. By assisting at Smith’s training clinics, not only did Kathe

see a transformation in her horsemanship, she realized that after
investing so much of her personal time with the politics of set dec-
oration over the last 6 years it was time to reorganize her priorities.
Quoting Kathe: "Change is good. It makes us pay attention, and
evolution after all, is just a matter of paying attention to what works".

Lightening up her commitments also left more time for her
beloved horses, home life with husband Steve and her artwork.
Klopp was an accomplished painter whose favorite subjects includ-
ed Western landscapes, portraits and horses. A lucky few SDSA
members acquired pieces she donated over the years to the SDSA
Annual Silent Art Auctions.

A highly respected and sought-after set decorator, Klopp was
fiercely loyal to her crews including her close friend and leadman
Gary Kudroff, and they in turn adored her. Her set decorating cred-
its include MR SATURDAY NIGHT, FRANKIE AND JOHNNIE, MY
GIANT, MY FIRST MISTER, ESCAPE FROM LA and THE COUNTRY
BEARS.

Following is one of the last pieces Kathe wrote for SET DECOR,
originally published in Spring 2001, tited REINCARNATION BLUES.

| had a funny thought this morning. Something was mentioned
about "past lives" and | said | really do think now that everything
occurs simultaneously and we just construct time so we won’t fry
our brains.

Then the thought occurred to me - maybe working in the movies
and TV is how some of us deal with our need to reincarnate. Just
think about it: someone calls out of the blue and jars you out of a
very nice rest. You think to yourself, "Oh | just DON’T want to do this
again! | know it’s going to be a struggle, and there will be people
who just don’t get it, and it’'s so UNFAIR. | might know some of the
players, but will have to get used to all these new people who don’t
have a clue. But then...| always learn new things. Some parts of it
are lots of fun. | get to go places I've never been. | know the chal-
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Earl Cooperman

Klopp’s landscape
Owens Valley, from a
private collection,
was photographed by
Ralph Fowler.

Thank you to
Kathe’s husband,
Steve Hagberg, for
sharing these photos.

lenge will be to be as pleasant and accommodating as possible
under any circumstance, take care of each other, and always rise
above the seeming mess. Hmmm..." So you take the job and do
your best, and just as you’re getting used to it all - it ends. And
then, of course, the topper is that in a moment of madness when
you agree to sign up again, the people you saw last time don’t
remember you.
What do you think? Sound familiar?

We miss you like crazy Kathe, our amazing friend, horse-
woman, painter, artist, set decorator, comedienne, renaissance
lady and woman extraordinaire, and we’ll never forget.

Klopp is survived by her husband and partner of 20 years, Art Brewer
Construction Coordinator Steve Hagberg, a sister Mariangela

Carbajal, niece Marianna and her beloved horse Blondie. ]

I have always admired Kathe not merely for her multifaceted
talent, for talent is plentiful and easy to buy, but for her
character, which was priceless.

It has been my impression from the short time | have known
her, Kathe Klopp represents all that a woman should say, all
that a woman should do and all that a woman should be.

Kathe was indeed, a mirror of excellence in her craft, in her
character, in her life and in her many friends.

Missing her now, remembering her always.
Le Seul Saint Devant Qui Je Brule Ma Chandelle

Robert L Zilliox
President Emeritus, SDSA
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(310) BB - 7900
HOLLYWOOD

INTERNATIONAL
PLACEMENTS, INC.

2337 RoscoMaRE RoAaD. BLDG. 2, Sume 503
Los ANGELES. CA SOOFF-3108

QFFICE FURNISHINGS
SALES & REMTALS
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Do you find yourself inside shops
and prop houses more than
30 hours a week?

s taping slips of paper

to furniture an obsession?

We understand.

Join SDSA
Log on to www.setdecorators.org
or call 323 462-3060
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BHIhu YOUR IMAGINATION!

Motion Picture Plant Rentals

Hedges

Lattice

Cactus

Topiary Animals
Stock Trees
Grassmats

Fencing

Straw

Silks

Artificial Fruits
and Vegetables
Artificial Seaweed
Dirtskins Camo Nets
Baskets X-mas Decor
Pots Statues

urns Balistrades
Fountains Columns

Green
Set, Inc.

Greens, Props, &
Christmas Prop Shop

92

Gravemarkers
Fake Birds
Party Decor
Pin Lights
Street lights
Gazebo
Bridges
Animal Skulls
Flame Proofing
Flocking
Gnomes

CONGRATULATIONS

on the

10th ANNIVERSARY

0t€

‘ \\STE“ ¢ (CI)
thank you for your supporr - G s

TAXIDERMY &
ANIMAL EFX

Eal. V553
STUDID PROES - AENTALS - SALES
CLISTOM DESIGN - FARRICATION

58 E Magrolia Bied
Burbani, G4 51503
e e hotis nal

(818 B TEET
Fa (18 SAT- 240
Benolea @ easthiink pet

18-764-1231

ww.greenset.com
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MAD PROPS |

... proudly presents Rental ltems
for every occasion:
... Holiday Events
..- Movie Production

Home to the things, you never ... Tuesday

knew you couldn't live without!

Recently voted:"Best Looking Props™

(by the Macular Degeneration Society of Central Florida)

Shipping is FAST and EASY
Take Advantage of today's
modern shipping system!

Operators are waiting |
for your call!

Check Out Our
Cool Stuff Online: i

www.DEMENTEDDREK.com More Drek
then you can Sheik a

FLAFFEL at!

DEMENTED DREK
717 N.Donnelly Street Mount Dora, Florida 32757

(352) 357-4090
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Series

Set Decorator Show Net Set Decorator Show Net

Ahrens, Anne STILL STANDING CBS Sefman, Michele THE PARKERS UPN

Allen, Linda STRONG MEDICINE Lifetime Shea, Ann 2 1/2 MEN CBS

Andrews-Ingrassia, Sara CARNIVALE HBO Sprayregen Henkel, Jill WHAT | LIKE ABOUT YOU WB

Baker, Joanne THE NEXT ACTION STAR NBC Stephenson, Tara THAT 70s SHOW FOX

Baker, Joanne BIG BROTHER 4 CBS Stepeck, Tim COLD CASE CBS

Benjamin, Susan THE APPRENTICE NBC Struth, Sandy ANGEL wB

Bevacqua, Joe THE YOUNG & THE RESTLESS CBS Totleben, Ellen THE WEST WING NBC

Brill, Ellen NIP/TUCK FX Vail, Bill DO OVER WB

Burbank, Lynda ACCORDING TO JIM ABC Van Patter, Kelly - PD THE APPRENTICE TBD

Burbank, Lynda LESS THAN PERFECT ABC Walker, Richard C RUN OF THE HOUSE WB

Cahill, Kathy Curtis JUDGING AMY CBS Wells, Amy MY WIFE & KIDS ABC

Carle, Alex THE GUARDIAN CBS White, Diana HOPE AND FAITH ABC

Christensen, Ane ODYSSEY 5 Showtime Wiesel Holmes, Karin SEX AND THE CITY HBO

Colohan, Tim ER NBC Wolverton-Parker, Lynn ~ NAVY NCIS CBS

Combs, Debra WANDA AT LARGE Fox Yates, Diane REGULAR JOE ABC

Cooper, Mel GROUNDED FOR LIFE Carsey Werner Zediker, Maralee HALF AND HALF UPN

D'Amico, Archie NYPD BLUE ABC

De Los Reyes, Lisa COUPLING NBC

Fine, Wendy THAT'S SO RAVEN Disney Series - Assistant Set Decorators

Frankenheimer,LeSlie KAREN CISCO ABC Asst Set Decorator Show Net

Getman, Julieann JEOPARDY - CLUE CREW ABC Karady, Ondine SEX AND THE CITY HBO

Giovanni, Judi THE GEORGE LOPEZ SHOW ABC Sideris, Alison SIX FEET UNDER HBO

Goodall, Daryn-Reid THE MAN SHOW Comedy Central

Goodall, Daryn-Reid MAD TV Fox

Grace, Cheryl ONE ON ONE UPN .

Grande, Greg FRIENDS NBC Pilots

Grande, Greg IN THE MIX Style Set Decorator Show Net

Gross, Sam THE DIVISION Lifetime Bolder, Judy EBAY TV SONY

Gross, Sam JAG CBS Poulik, Michele THE BROTHERHOOD OF FOX

Gunn, Jeannie WITHOUT A TRACE CBS POLAND NH

Gurski, Peter ALL OF US WB

Haberecht, Barbara THE WIRE HBO

Howard, Jason RIPLEY'S BELIEVE IT OR NOT TNT TV Movie & Mini-Series

Howard, Jason PEPSI SMASH WB Set Decorator Show Net

Jackson, Dwight THE ORTEGAS FOX DeTitta Jr, George ANGELS IN AMERICA HBO

Jacobson-Scarfo, Jacqueline THIRD WATCH NBC Starks, Shirley BACK WHEN WE WERE Hallmark

.Johnson, Mark HAPPY FAMILY NBC GROWN UP Hall of Fame

Kearney, Cheryal THE PRACTICE ABC Starks, Shirley - PD UNTITLED DOCUMENTARY ~ HBO

Kelley, Carol Bayne LAS VEGAS NBC

Lavigna, Melody PHIL OF THE FUTURE Disney

Lewis, Cynthia T MONK USA

Lipscomb, Rusty SIX FEET UNDER HBO Associate Members Title is Set Decorator unless otherwise noted

Mees, Jim STAR TREK ENTERPRISE UPN Associate Member Show Net

Miranda, Barbara GIRLFRIENDS UPN Fowler, Elizabeth PRICE IS RIGHT CBS

Nilsson, Lisa LAW AND ORDER, CBS Genovese, Lorraine Buyer NAVY NCIS CBS
CRIMINAL INTENT Gerhardt, Charlene Buyer WITHOUT A TRACE CBS

O’Connell, Diane THE BROTHERHOOD OF Leonard, Kimberly Buyer LAS VEGAS NBC
POLAND N.H. Fox Malley, Megan Buyer CSI MIAMI CBS

Olsen, Ron FRASIER NBC Malley, Megan 311 - MUSIC VIDEO Black Dog RFA

Pearce, Kelley TRACY MORGAN SHOW NBC Meisels, Marc Lead COLUMBO - MOW Universal

Peterson, Kristin MALCOLM IN THE MIDDLE  FOX Nooyen, Fleur Buyer LINE OF FIRE ABC

Pizzini, Denise SNOOP DOGGY DOG'S MTV Oberman, Dorit Buyer ER NBC
SKETCH COMEDY Sheeley, Kate FILM FINDS - PILOT TBD

Polito, Jennifer YES DEAR CBS Shulem, Ron Lead IT'S ALL RELATIVE ABC

Pope, Natali THE HANDLER CBS Smith, Nathan Asst Art Dir. IT'S CHRISTOPHER LOWELL Discovery

Richarz, Laura THE PARKERS UPN Walton-Teter, Annie DESIGNER'S CHALLENGE ~ HGTV

Ritz, Melinda WILL AND GRACE NBC

Ritz, Melinda GOOD MORNING MIAMI NBC

Roome, Paul MERGE Lifetime

Roy, Pamela AREA Style

Royce, Robinson CHARMED WB

Royce, Robinson RENO 911 Comedy Central

Rymond, Freddie KING OF QUEENS CBS

Information for the Guides is supplied by SDSA members. Every effort is made to check the accuracy of the information reported to us,
but Set Decor is not responsible for errors due to incorrect submissions.
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Commercials

Commercials
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Set Decorator Client/Desc. Prod. Company Set Decorator Client/Desc. Prod. Company
Brittan, Andi Ford F150 Chased By Cowboys Roome, Paul WBTV Summer Image Warner Bros TV
Nike Smuggler Campaign
Brunken, Mae SBC Boxer Film Simone, Jean Cool Whip Dektor Films
Clorox Art Director
Sprint Simone, Jean Duracell (Jon Bon Jovi) Dektor Films
Calosio, Marcia Coppos Films Oil of Olay HSI
Foster, Byrony IBM Joe Pytka Starks, Shirley U. S. Bank Road Pictures
Hoffman, Philip Scooby Doo Warner Bros Wooke, Beth Brinks Home Security Reactor Films
MacCarthy, Fainche Target F.M. Rocks Footlocker
Nike Anonymous
Suncom/AT&T HKM
JC Penny Radical Media
HP-USPS MJZ . i
Seimens Tracktor Commercials - Associate Members
Orlando, Kathy Blue Cross - 4 spots Coppos Films Set Decorator  Client/Desc. Prod. Company
T Mobile - 2 spots, Sprint  Bob Industries Sheeley, Kate  Optimum Online Cable Twist
Lending Tree.com Headquarters Sheeley, Kate  www.hotels.com Incubator

Mark your calendars!
MARKETPLACE
October 11th

C ORRECTI1I ON S

Misplaced:

Hollywood Cinema Arts, ISS, RC Vintage, Sandy Rose Floral
Design and Universal Studios were unintentionally omitted from
the list of SDSA original Business Members.

Mistaken:

Alison Sideris is the assistant set decorator for SIX FEET UNDER.

The correct email address for Hudson Awning is:
eburak@hudsonawning.com

NYPD BLUE-NYPD 2069

TEN YEARS LATER AND SIXTY-SIX YEARS IN THE FUTURE

Continued from page 55

Now ten years later, we are designing and decorating a new
NYPD for the year 2069. Where do we begin? We obviously can’t
go back to New York for research. Fortunately for us, there are peo-
ple who study the future. We were introduced to Glenn Hemster,
who proved to be very helpful. One of the first things he mentioned
was that most futurists believe it will be a wireless and paperless
society in sixty-six years.

How was | going to fill in all the holes and spaces without wires
and paperwork? Was this decor going to be easier or more difficult
because of the uncertainty of what the future holds? | quickly found
out it would be much harder than | anticipated. The piles of paper-
work and miles of wire | initially hated on the original NYPD BLUE
seemed like long lost friends, and | wanted very much to have them
back in my bag of tricks.

| spoke with several people in various fields of expertise to see if
they also believed it would be paperless. Some said that the paper-
less society was to have happened by now, but in fact we are gen-
erating more paperwork than ever before. Microsoft’s research team
believed paper will still be used. Our research tells us the comput-
ers will be a part of every room we enter, by allowing or denying
access. They will control the doors and windows, the thermostat,

the lights, and the sound level of what we hear — all by a voice com-
mand, thumb print or iris scan. Our computers will be smaller than
we can imagine and hold more information than now exists. Our
walls will become a computer screen, a television, a telephone, a
piece of artwork, a family album, and who knows what else. From
the single computer on one desk in NYPD BLUE to computers on
every desk, wall and doorway in NYPD 2069, we tried to create the
future as best we could determine. As our futurist said many times,
“It’s anyone’s guess”. But we hope there is some credibility in what
we’ve done.

Fast forward to the finished pilot of NYPD 2069. We were all sur-
prised by the news that Fox passed on airing the show. | guess that
is the ultimate difference between NYPD BLUE and NYPD 2069.
NYPD BLUE had a difficult beginning because the off-colored lan-
guage and nudity caused such controversy with the advertisers.
This was not the accepted norm for television ten years ago. ABC
was uncertain of its future but went ahead and aired the show to a
positive response from the viewing public. Not only did we have a
successful show that the audience loved, we received a record 23
Emmy nominations the first year. With NYPD 2069, we will never
know if it would have been a success.

—Mary Anne Biddle
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Feature Films Currently Prepping or Shooting
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Upcoming and Recent Releases

Set Decorator Title Prod Company Set Decorator Title Prod Company
Baseman, Andrew KINSEY American Zoetrope Baseman, Andrew IN THE CUT Columbia Tristar
Becker, Judy - PD THUMBSUCKER This Is That Productions Baseman, Andrew PEOPLE | KNOW Sony
DeTitta Jr, George STAY New Regency/Fox Becker, Judy - PD LARGE'S ARK Jersey Films
Dias, Larry THE WOODS Disney Becker, Judy - PD RAISING VICTOR VARGAS Goldwyn Fireworks
Doyle, Tracey SOUL PLANE Turbo Productions Bergstrom, Jan THE SINGING DETECTIVE Paramount
Galline, Frank STROKE OF GENIUS Dean Rivers Productions Brandenburg, Rosemary THE HAUNTED MANSION Disney
Getman, Julieann THE SEAT FILLER Strange Fruit Brill, Ellen A VIEW FROM THE TOP Miramax
Productions Brittan, Andli ALEX & EMMA Franchise Productions
Graves, Regina Woody Allen Fall Project Dreamworks & Castle Rock
_ 2003 Bruck, Karen THE COMPANY Killer
Gunn, Jeannie EMPLOYEE OF THE MONTH Employee of the Carle, Alex HATING HER Idiom
_ oitillne Carr, Cindy IDENTITY Sony
Gullickson, Mary E LEGION New Image Carr, Cindy VAN HELSING Universal
Haberecht, Barbara | _SIDEWAYS Fox Cummings, Peg THE WHOLE TEN YARDS Franchise Films
:erltenatsz' Caasy ;';EES'\'\/‘I'AS,:*EZR "C";rl]’ﬁ]'bia — Danniells, Jon 2 FAST 2 FURIOUS Universal
Hicks, Alan HAVANA NIGHTS Alan Bender Dias, Lafry PIRATES OF THE Disney
Productions : CARIBBEAN :
Johnson, Mark HAPPY ENDINGS Cohen Entertainment D!ers, 2l ALONG CAME POLLY UIMi7EE
Kensinger, Robert  LITTLE BLACK BOOK  Black Book RIETIBOT DOWN WITH LOVE X
T Eschelbach, Susan WIN A DATE WITH Dreamworks
Kuljian, Anne TERMINAL Dreamworks TAD HAMILTON
Kushnik, Beth RAISING HELEN (NY unit) Disney Fox, KC CHEAPER BY THE DOZEN MGM
Lewis, Garrett ME AGAIN Cheyenne Enterprises ~ -2%. KC DICKIE ROBERTS Paramount
Lombardo, Lance PAPARAZZ| Icon FOX'_ KC i LEGALLY BLONDE 2 MGM i
McCulley, Anne D NATIONAL TREASURE  Declaration Gaffin, Lauri CHARLIE'S ANGELS 2 Columbia
Productions/Disney Galline, Frank DUMB AND DUMBERER Avery Pix
Messina, Kristen CRIMINAL Section Eight Graves, Regina ANYTHING ELSE Dreamworks
Pascale, Jan ANCHORMAN Dreamworks Graves, Regina ON THE ONE Cataland Films
Pizzini, Denise FIRST DAUGHTER Regency Gullickson, Mary E JERSEY GIRL Miramax
Rollins, Leslie THE MANCHURIAN Paramount (additional photography)
CANDIDATE Gullickson, Mary E LEGALLY BLONDE 2 MGM
Schutt, Debra STEPFORD WIVES Paramount (additional photgphy)
Sheets, Suzette RAISING HELEN Hyde Park Haberecht, Barbara FREAKY FRIDAY Disney
Entertainment Hallenbeck, Casey SWAT Columbia
Smith, David THE GAME OF THEIR Crusader Hicks, Alan HAVANA NIGHTS Miramax
LIVES Entertainment Kaufman, Susan COLD MOUNTAIN Miramax
Smith, Erin MYSTERIOUS SKIN Mysterious Films (American leg)
Sullivan, Kate STARSKY AND HUTCH Red Hour Films Kuljian, Anne CAT IN THE HAT Rainy Day
Visinare, Teresa SLEEPOVER MGM Productions/Universal
Lewis, Garrett HIDALGO Disney
Martin, Maggie GIGLI Revolution
Feature Films Currently Prepping or Shooting Martin, Maggie LADDER 49 IEDETERTE
. Messina, Kristen EROS Soderbergh segment
Assistant Set Decorators Moss-Serino, Amanda TREMORS 4 Universal

Assistant Set Decorator Title

Prod Company Munch, Barbara THE ASSASINATIION OF Monsoon
Mazur, Alex STEPFORD WIVES Paramount RICHARD NIXON Entertainment
Munch, Barbara BLACKOUT Paramount
. . . Nay, Maria CONFIDENCE Lions Gate
Feature Films Currently Prepping or Shooting Nay, Maria UNCHAIN MY HEART __ Crusader
Associate Members O'Hara, Karen POLAR EXPRESS Castle Rock/WB
Associate Member Title Prod Company Ozols-Barnes, Wendy THE MISSING Revolution
Berry, Kelly Buyer FIRST DAUGHTER Regency Ozols-Barnes, Wendy SUSPECT ZERO Cruise/Wagner
Berry, Kelly Buyer GARFIELD 20th Century Fox Pascale, Jan HOLLYWOOD HOMICIDE Revolution
Del Araujo, Louise ~ ANCHORMAN Dreamworks Pascale, Jan UNITED STATES OF MDP/
Lead LELAND Thousand Words
Meisels, Marc TERMINAL Dreamworks Pizzini, Denise THE ITALIAN JOB Paramount
Set Dresser/Fixtures Pope, Natali PROVIDENCE Disney
Meisels, Marc SPIDERMAN 2 Columbia Pictures Reynolds-Wasco, Sandy KILL BILL Miramax
Gang Boss/Fixtures Rollins, Leslie E 13 GOING ON 30 Revolution
Patrinos, Nya BEAUTY SHOP Urban Works Rosemarin, Hilton HELLBOY Revolution
Set Decorator Entertainment Rosenfeld, Brana AMERICAN WEDDING Universal
Rosenberg, Kimberley TERMINAL Dreamworks Roth, Dena A MIGHTY WIND Castle Rock

Buyer

continued next page
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continued

Chantfield

Classical Chinese
furniture from early
Ming & Qing Dynasties

Sales and Rentals

tuesday-friday 11-7

saturday-sunday 12-5

2704 West Burbank Blvd
burbank, ca 91505

Mimi cruz seretta fielding
818 749-8330 562 598-1240
818 559-1460
www.chanfield.com

Set Decorator Title Prod Company

Roy, Pamela UPTOWN GIRLS MGM

Schlesinger, David OFF THE MAT Golddigger

Sim, Gordon WELCOME TO Fox
MOOSEPORT

Sim, Gordon THE IN-LAWS WB

Smith, Erin NORTHFORK Paramount

Pictures Classics

Stepeck, Tim STARSHIP TROOPERS 2 Startroop Pictures

Stoughton, Diana THE FIGHTING Paramount
TEMPTATIONS

Totleben, Ellen A MAN APART Avery/New Line

Wiesel Holmes, Karin  SCHOOL OF ROCK Paramount

Williams, Jennifer BAD BOYS 2 Bruckheimer

Upcoming and Recent Releases
Assistant Set Decorators
Assistant Set Decorator Title

Prod Company

Christiansen, Inger THE WHOLE TEN YARDS Franchise Films
Danniells, Jon VAN HELSING Universal
Doyle, Tracey CONFIDENCE Lions Gate
Doyle, Tracey UNCHAIN MY HEART  Crusader
Franco, Ron DAREDEVIL Fox

Franco, Ron DAY AFTER TOMORROW Fox

Moosher, Christine MR 3000 Paramount
Orlando, Kathy A MIGHTY WIND Castle Rock
Visinare, Teresa PIRATES OF THE Disney

CARIBBEAN

Upcoming and Recent Releases
Associate Members
Associate Member Title

Prod Company

Del Araujo, Louise Lead HOLLYWOOD HOMICIDE

Revolution

Del Araujo, Louise Lead UNITED STATES

MDP/

OF LELAND Thousand Words
Garner Gail, Sara THE HAUNTED Disney
Buyer MANSION
Leonard, Kimberly JERSEY GIRL Miramax
Buyer (additional photography)
Leonard, Kimberly LEGALLY BLONDE 2 MGM
Buyer
Meisels, Marc TERMINATOR 3 Warner Bros

Gang Boss/Fixtures

Nooyen, Fleur HIDALGO Touchstone
Buyer Productions
Nooyen, Fleur SURVIVING CHRISTMAS Dreamworks
Buyer Productions
Patrinos, Nya PATIENT 14 Gemstar
Asst Set Decorator

Rosenberg, Kimberley ~DUPLEX Miramax
Asst Set Decorator

Sheeley, Kate JUSTICE Jujitsu, LLC
Set Decorator

Shulem, Ron 13 GOING ON 30 Revolution
Gang Boss

Trueblood, Chanida

MONSTER MAN

Road Brothers

Set Decorator Incorporated
Trueblood, Chanida THE MUMMY & Sandstorm
Set Decorator THE ARMADILLO Films

Waller, Leena

MOVING (Feature Short) Roadside Attractions

TELEVISION & COMPUTER RENTALS
Priod to Wecows, - Uistew & Conpruton Playllack Syatems
Content Creation

PRODUCTION SOUND
& VIDEO SERVICES

818.954.251 1

VISIT OUR
VISUAL DISPLAY CATALOG ONLINE

WWW.WBSFCATALOG.COM

Textile Artifacts

Your source {:OF the unusual.

and

Archive Edition Textiles

An exciting new line of fine woven reproduction fabrics
in Perio Art Nouveau, Arts & Cratts, Victorian, and
Art Deco inspirc& stglcs.

12575 Crenshaw Blvd. Hawthorne, CA 90250
Voice: 310 676-2424 email: textileguq@ aol.com
www.tcxtilcguy.com www.archiveedition.com
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la area flea markets

Every Saturday and Sunday

Golden West College Flea Market
15744 Goldenwest St Huntington Beach
8-3

Free

Every Sunday

Fairfax HS Flea Market
Fairfax and Melrose
Free

1st Sunday

Pasadena City College Flea Market
1570 E Colorado Blvd

Hill Ave between Colorado and Del Mar
8-3

Free

Westside Antique and Collectible Market
(formerly in Westwood) Santa Monica Airport
Airport Ave off Bundy

9-3

$4

Antique and Collectible Show at Glendale Civic Auditorium
1401 N Verdugo Rd Glendale

9:30-3

$4

2nd Sunday

Rose Bowl

1001 Rose Bowl Drive
9-3

$6

3rd Saturday

Eclectibles on Melrose

7171 Melrose Blvd 1 block west of La Brea
9-4

$2

3rd Sunday

Long Beach Outdoor Antique and Collectible Market
Lakewood Blvd and Conant St

405 fwy to Lakewood exit north, right on Lakewood to Conant St
6:30-2

$4.50

Culver City Antique Market

Veteran’s Memorial, Culver and Overland
8-3

Free

Glendale Community College Swap Meet
1500 N. Verdugo Rd

8-3

Free

4th and 5th Sundays
Northridge Antique Market
Devonshire and Lindley Ave
9-3

$3

Santa Monica Outdoor and Antique Collectible Market
Airport Ave off Bundy, south side of airport

Dogs welcome

6-3

o8 $4

- Jowel Box Platinum
(ustom traming

T I !
Wlere d S 1111 -.|||'|:| PIETICH

We are imsurpassed in the Los Angelbes area, aflering:
HRRILD '!"I'i-' IEeiAlsan  plek g an il
spardl mrpane peicing i bause qraphic verviee

Uana Premer

I :";:'.llll JOEH TR L]

Faatinem Warrherse  jrwe| lavplatmom. com
bod W el R [ Wt d
drtail thewmmam  jewelbudromes.com

MUSELIM QUALITY e
AMTIQUES FROM ASIA

oA

SILK ROADS
DESIGN GALLERY

A5%0 Melrose Avenue
Wiagr Hollpsoad
Cialilarnia, 900&7F

110 B55.0585

plciuTe:

‘Woad figarw of ionpin

i lalf@nang {royal sae)
China, Mi=g Denariy
I5ah-M8ih Conburg

wwwsilkroadsgallery,com
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Serving The Film Industry
For Over Sixty Years

NEWEL.

The Ultimate Destination For Antiques

NEWEL ART GALLERIES, INC.
425 EAST 53RD STREET NEW YORK, NY 10022 TEeL: 212-758-1970 Fax: 212-371-0166 WwWW.NEWEL.COM INFO@NEWEL.COM
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The One Stop for All your Rug and Tapestry Needs

We'll Work with Any Budget
Open an account with us and hear about our rental specials
including a free week of rent on a wide selection of rugs

Don't Have Time?

Call us with your request and we'll email you digital images

525 N. La Cienega Blvd., Los Angeles, Ca 90048 - tele: 310.652.6520 - fax: 310.652.6594
B00.222 . RUGS (7847} - email: info@abrahamruggallery.com - www.abrahamruggallery.com
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